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ABSTRACT:

In the 21st century, the development of Information and Communications Technology (ICT) has created unlimited
communication facilities between companies and their customers and has made it possible for customers to access
products and services at any time and place through online platforms such as social media. Instagram is also used as one
of the most popular social media by many companies to engage and interact with their users. In this regard, the present
study has been conducted to investigate the impact of Instagram contests, user emotions, user experiences, and brand
awareness on their engagement with the company, taking into account the moderating role of users' type. For this purpose,
an Instagram contest was designed for the Parsi App Company and the questionnaire link was sent to the contest
participants. In the end, 300 usable responses were collected for statistical analysis. The collected data were analyzed by
structural equation modeling and the Partial Least Squares (PLS). SPSS and Smart PLS software were used for this
purpose. According to the results, there is a positive, direct and significant relationship between the investigated variables,
but the moderating role of the users' type was not confirmed. Important theoretical and managerial implications using these
findings.
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