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REGULATIONS 2020
CHOICE BASED CREDIT SYSTEM

Common to B.Sc. Full-Time Programmes

DEGREE OF APPLIED DESIGN AND GRAPHICS
 1. DURATION OF THE PROGRAMME 

1.1. Three years (six semesters)

1.2.Each academic year shall be divided into two semesters. The odd semesters shall consist of the period from July to November of each year and the even semesters from January to May of each year. 

1.3 There shall be not less than 90 working days for each semester. 

2. ELIGIBILITY FOR ADMISSION 

2.1.The details of Eligibility for Admission 

Candidates seeking admission to the first semester of the six semesters B.Sc. (Applied Design and Graphics) Degree Programme:Should have passed +2 Higher Secondary Education OR Otherwise equivalent
3. CREDIT REQUIRMENTS AND ELIGIBILITY FOR AWARD OF DEGREE 

3.1. A Candidate shall be eligible for the award of the Degree only if he/she has undergone the prescribed course of study in a College affiliated to the University for a period of not less than three academic years and passed the examinations of all the Six Semesters prescribed earning a minimum of 140 credits as per the distribution given in for PartI, II, III, IV & V and also fulfilled such other conditions as have been prescribed thereof. 

4. COURSE OF STUDY, CREDITS AND SCHEME OF EXAMINATION 

4.1.The Course Components and Credit Distribution shall consist Part I, II & III:

(Minimum number of Credits to be obtained)
Credit Assignment Each course is assigned certain number of credits based on the following: Contact period per week CREDITS
1 Lecture Period
-
1 Credit

1 Tutorial Period 
-
1 Credit

2 Practical Periods 
-
1 Credit

(Laboratory / Seminar / Project Work / etc.)
5.REQUIREMENTS FOR PROCEEDING TO SUBSEQUENT SEMESTER 

5.1. Eligibility: Students shall be eligible to go to subsequent semester only if they earn sufficient attendance as prescribed therefor by the Board of Management from time to time. 

5.2. Attendance: All Students must earn 75% and above of attendance for appearing for the University Examination. (Theory/Practical)

5.3. Condonation of shortage of attendance: If a Student fails to earn the minimum attendance (Percentage stipulated), the HODs shall condone the shortage of attendance up to a maximum limit of 10% (i.e. between 65% and above and less than 75%) after collecting the prescribed fee towards the condonation of shortage of attendance. Such fees collected and should be remitted to the University. 

5.4.Non-eligibility for condonation of shortage of attendance: Students who have secured less than 65 % but more than 50 %of attendance are NOT ELIGIBLE for condonation of shortage of attendance and such Students will not be permitted to appear for the regular examination, but will be allowed to proceed to the next year/next semester of the program 

5.5.Detained students for want of attendance: Students who have earned less than 50% of attendanceshall be permitted to proceed to the next semester and to complete the Program of study. Such Students shall have to repeat the semester, which they have missed by rejoining after completion of final semester of the course, by paying the fee for the break of study as prescribed by the University from time to time. 

5.6. Condonation of shortage of attendance for married women students:In respect of married women students undergoing UG programs, the minimum attendance for condonation (Theory/Practical) shall be relaxed and prescribed as 55% instead of 65% if they conceive during 
their academic career. Medical certificate from the Doctortogether with the attendance details shall be forwarded to the university to consider the condonation of attendance mentioning the category. 

5.7.Zero Percent (0%) Attendance: The Students, who have earned 0% of attendance, have to repeat the program (by rejoining) without proceeding to succeeding semester and they have to obtain prior permission from the University immediately to rejoin the program. 

5.8. Transfer of Studentsand Credits: The strength of the credits system is that it permits inter Institutional transfer of students. By providing mobility, it enables individual students to develop their capabilities fully by permitting them to move from one Institution to another in accordance with their aptitude and abilities. 

5.8.1. Transfer of Students is permitted from one Institution to another Institution for the same program with same nomenclature. Provided, there is a vacancy in the respective program of Study in the Institution where the transfer is requested. Provided the Student should have passed all the courses in the Institution from where the transfer is requested. 

5.8.2.The marks obtained in the courses will be converted and grades will be assigned as per the University norms. 

5.8.3. The transfer students are not eligible for classification. 

5.8.4.The transfer students are not eligible for Ranking, Prizes and Medals. 
5.8.5. Students who want to go to foreign Universities upto two semesters or Project Work with the prior approval of the Departmental/College Committee are allowed to get transfer of credits and marks which will be converted into Grades as per the University norms and are eligible to get CGPA and Classification; they are not eligible for Ranking, Prizes and Medals. 
6. EXAMINATION AND EVALUATION 

6.1.Register for all subjects:Students shall be permitted to proceed from the First Semester up to Final Semester irrespective of their failure in any of the Semester Examination. For this purpose, Students shall register for all the arrear subjects of earlier semesters along with the current (subsequent) Semester Subjects. 

6.2.Marks for Internal and End Semester Examinations for PART I, II, III

6.2.1 There shall be no passing minimum for Internal. 

6.2.2 For external examination, passing minimum shall be 40% [Forty Percentage] of the maximum marks prescribed for the paper for each Paper/Practical/Project and Viva-Voce. 

6.2.3 In the aggregate [External/Internal] the passing minimum shall be of 40%. 

6.2.4. He/She shall be declared to have passed the whole examination, if he/she passes in all the papers and practical wherever prescribed as per the scheme of the examinations by earning 140 CREDITS in PartI, II, III. 
7.MAXIMUM PERIOD FOR COMPLETION OF THE PROGRAMS TO QUALIFY FOR A DEGREE 

7.1.A Student who for whatever reasons is not able to complete the programs within the normal period (N) or the Minimum duration prescribed for the programme, may be allowed two years period beyond the normal period to clear the backlog to be qualified for the degree. (Time Span = N + 2 years for the completion of programme) 
8. REVISION OF REGULATIONS, CURRICULUM AND SYLLABI
The University may from time to time revise, amend or change the Regulations, Curriculum, Syllabus and Scheme of examinations through the Academic Council with the approval of the Board of Management.
B.Sc. Applied Design and Graphics
Curriculum

Total number of credits: 140



  Hours/Week                                         Maximum Marks    



                                                           ______________________                 ___________________

Code No.
             Course                                        Lecture   Tutorial    Practical   Credits            CA        SEE          Total

Semester: I

	20LTAM11
	Language-I

 Tamil / Hindi / French
	5
	0
	0
	5
	40
	60
	100

	20ENG11
	 English –I
	5
	0
	0
	5
	40
	60
	100

	20CBJM11
	History of Art (T)
	4
	0
	0
	4
	40
	60
	100

	20CBJM12
	Color Theory (T)
	4
	0
	0
	4
	40
	60
	100

	20PBJM11
	Drawing (P)
	0
	0
	5
	2
	40
	60
	100

	20PBJM12
	Applied Graphic Design –I (P)
	0
	0
	5
	2
	40
	60
	100

	SEC
	SEC I
	2
	0
	0
	2
	40
	60
	100

	
	
	20
	0
	10
	24
	
	
	


Semester: II

	20LTAM21
	Language-II

Tamil / Hindi / French
	5
	0
	0
	5
	40
	60
	100

	20ENG21
	 English –II
	5
	0
	0
	5
	40
	60
	100

	20CBJM21
	Theories and Principles of Communication (T)
	5
	0
	0
	4
	40
	60
	100

	20CBJM22
	Content Writing  (T)
	5
	0
	0
	4
	40
	60
	100

	20PBJM21
	Applied Graphic Design –II (P)
	0
	0
	5
	2
	40
	60
	100

	20PBJM22
	Art and Illustration –I (P)
	0
	0
	5
	2
	40
	60
	100

	
	
	20
	0
	10
	22
	
	
	




                                                                                 Hours/Week                                        Maximum Marks    



                                                           ______________________                 ___________________

Code No.
             Course                                        Lecture   Tutorial    Practical   Credits            CA        SEE       Total

Semester: III

	20LTAM31
	Language-III

Tamil / Hindi / French
	5
	0
	0
	5
	40
	60
	100

	20CBJM31
	Basics of Photography (T)
	4
	0
	0
	4
	40
	60
	100

	20CBJM32
	 Printing and Publication Design (T)
	4
	0
	0
	4
	40
	60
	100

	20PBJM31
	Art and Illustration –II
	0
	0
	4
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – I (P)


	0
	0
	3
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – II (P)


	0
	0
	3
	2
	40
	60
	100

	20ENG31
	English - III 
	5
	0
	0
	5
	40
	60
	100

	GE
	Generic Elective – I 
	2
	0
	0
	2
	40
	60
	100

	
	
	20
	0
	10
	26
	
	
	


Semester: IV

	20LTAM41
	Language-IV

Tamil / Hindi / French

	5
	0
	0
	5
	40
	60
	100

	20CBJM41
	Design Ethics and Aesthetics (T)
	4
	0
	0
	4
	40
	60
	100

	20CBJM42
	Concept Art (P)

	4
	0
	0
	4
	40
	60
	100

	20PBJM41
	3D Architecture and Visualization (P)


	0
	0
	4
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – III (P)


	0
	0
	4
	2
	40
	60
	100

	20ENG41
	English - IV
	5
	0
	0
	5
	40
	60
	100

	AECC
	AECC - I
	2
	0
	0
	2
	40
	60
	100

	GE
	Generic Elective – II
	2
	0
	0
	2
	40
	60
	100

	
	
	22
	0
	8
	26
	
	
	




Hours/Week                                         Maximum Marks    



                                                           ______________________                 ___________________

Code No.
             Course                                        Lecture   Tutorial    Practical   Credits            CA        SEE          Total

Semester:V

	20CBJM51
	Creative Advertising (T) 
	3
	2
	0
	4
	40
	60
	100

	20CBJM52
	UX and UI (P)

	3
	2
	0
	4
	40
	60
	100

	20PBJM51
	Project - I
 
	0
	0
	5
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – IV (P)


	0
	0
	5
	5
	40
	60
	100

	DSE
	Discipline Specific Elective – V (P)


	0
	0
	6
	3
	40
	60
	100

	GE
	Generic Elective – III
	2
	0
	0
	2
	40
	60
	100

	SEC
	SEC II
	2
	0
	0
	2
	40
	60
	100

	
	
	10
	4
	16
	21
	
	
	


Semester: VI
	20CBJM61
	Creative Media Management (T)
	3
	2
	0
	4
	40
	60
	100

	20CBJM62
	Digital  Media Technology (T)
	3
	2
	0
	4
	40
	60
	100

	20RBJM61
	Project - II (P)
	0
	0
	10
	5
	40
	60
	100

	20IBJM62
	Media Internship (P)
	0
	0
	0
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – VI (P)


	0
	0
	4
	2
	40
	60
	100

	DSE
	Discipline Specific Elective – VII (P)


	0
	0
	4
	2
	40
	60
	100

	GE
	Generic Elective – IV
	2
	0
	0
	2
	40
	60
	100

	
	
	8
	4
	18
	21
	
	
	


List of Discipline Specific Elective Courses:
	S.No.
	Subject Code
	Course

	1. 
	
	Applied Photography

	2. 
	
	Pagination 

	3. 
	
	Digital Art 

	4. 
	
	Web Design

	5. 
	
	Motion Graphics

	6. 
	
	Web Publishing

	7. 
	
	Motion Graphics

	8. 
	
	Story Board


List of Ability Enhancement Compulsory Courses:
	S.No.
	Course

	1. 
	Environmental Studies 

	2. 
	Media Ethics and Values


List of Generic Elective Courses:
	S.No.
	Course

	1. 
	Internet Basics

	2. 
	Soft Skills I

	3. 
	Soft Skills II

	4. 
	Media Law

	5. 
	Office Automation


List of Skill Enhancement Elective Courses:
	S.No.
	Code
	Course

	1. 
	18BPD251
	Personality Development -I

	2. 
	18BPD252
	Personality Development -II

	3. 
	18BPD253
	Personality Development -III

	4. 
	18NSS255
	NSS – I 

	5. 
	18NSS256
	NSS – II 

	6. 
	18NSS257
	NSS – III


Syllabus​

Core Courses

20LTA001
தமிழ்மொழி, இலக்கியவரலாறு - அறிமுகம்          5 0 0 5
நோக்கம்:  தமிழ்மொழிமற்றும்இலக்கியத்தின்வரலாற்றைஅறிமுகம்செய்யும்நோக்கில்இப்பாடம்வடிவமைக்கப்பட்டுள்ளது.    தமிழ்மொழியின்வரலாற்றைஅறிவியல்கண்ணோட்டத்துடனும்மொழிக்குடும்பங்களின்அடிப்படையிலும்விளக்குகிறது.   சங்கஇலக்கியம்தொடங்கி, இக்காலஇலக்கியம்வரையிலானதமிழிலக்கியவரலாற்றைஇலக்கியவரலாறுஅறிமுகப்படுத்துகின்றது.   அரசுவேலைவாய்ப்பிற்கானபோட்டித்தேர்வுகளுக்குப்பயன்படும்வகையிலும்இப்பாடம்அமைந்துள்ளது.  

அலகு 1
தமிழ்மொழிவரலாறு


              15மணிநேரம்
மொழிக்குடும்பம் - இந்தியமொழிக்குடும்பங்கள் - இந்தியஆட்சிமொழிகள் - திராவிடமொழிக்குடும்பங்கள் - திராவிடமொழிகளின்வகைகள் – திராவிடமொழிகளின்சிறப்புகள் - திராவிடமொழிகளின்வழங்கிடங்கள் - திராவிடமொழிகளுள்தமிழின்இடம் - தமிழ்மொழியின்சிறப்புகள் - தமிழ்பிறமொழித்தொடர்புகள்.  

அலகு 2
சங்கஇலக்கியம்




15மணிநேரம்
சங்கஇலக்கியம் - எட்டுத்தொகை - நற்றிணை - குறுந்தொகை - ஐங்குறுநூறு - பதிற்றுப்பத்து - பரிபாடல் - கலித்தொகை - அகநானூறு - புறநானூறு - பத்துப்பாட்டு – திருமுருகாற்றுப்படை – சிறுபாணாற்றுப்படை – பெரும்பாணாற்றுப்படை – பொருநராற்றுப்படை – மலைபடுகடாம் – குறிஞ்சிப்பாட்டு, முல்லைப்பாட்டு, பட்டினப்பாலை – நெடுநல்வாடை – மதுரைக்காஞ்சி.   

அலகு 3
அறஇலக்கியங்களும்காப்பியங்களும்



15மணிநேரம்
களப்பிரர்காலம்விளக்கம் – நீதிஇலக்கியத்தின்சமூகத்தேவை - பதினெண்கீழ்க்கணக்குநூல்கள்அறிமுகம் - திருக்குறள், நாலடியார். காப்பியங்கள் – ஐம்பெருங்காப்பியங்கள்மற்றும்ஐஞ்சிறுங்காப்பியங்கள்அறிமுகம் – காப்பியஇலக்கணம் - சிலப்பதிகாரம் – மணிமேகலை – சீவகசிந்தாமணி – வளையாபதி – குண்டலகேசி.  

அலகு 4
பக்திஇலக்கியங்களும்சிற்றிலக்கியங்களும்










15மணிநேரம்
தமிழகப்பக்திஇயக்கங்கள் - பக்திஇலக்கியங்கள் - சைவஇலக்கியம் - நாயன்மார்கள்அறுபத்துமூவர் - சமயக்குரவர்நால்வர் - வைணவஇலக்கியம் - பன்னிருஆழ்வார்கள் - முதல்மூன்றுஆழ்வார்கள்.  

சிற்றிலக்கியக்காலம் - சிற்றிலக்கியங்கள் - வகைகள் - பரணி - கலிங்கத்துப்பரணி - குறவஞ்சி - குற்றாலக்குறவஞ்சி - பிள்ளைத்தமிழ் - மீனாட்சியம்மைப்பிள்ளைத்தமிழ் - தூது - தமிழ்விடுதூது - கலம்பகம் - நந்திக்கலம்பகம் - பள்ளு - முக்கூடற்பள்ளு.  
அலகு 5 
இக்காலஇலக்கியங்கள்



15மணிநேரம்
நவீனகாலம் – நவீனஇலக்கியம் – உள்ளடக்கம் - புதுக்கவிதை - தோற்றமும்வளர்ச்சியும் - நாவல் - முதல்மூன்றுநாவல்கள் – நாவலின்வகைகள் - பொழுதுபோக்குநாவல்கள் - வரலாற்றுநாவல்கள் - சமூகநாவல்கள் - இக்காலநாவல்கள் - மொழிபெயர்ப்புநாவல்கள் - சிறுகதை – வகைகளும்வளர்ச்சியும் – நாடகம் – காலந்தோறும்நாடகங்கள் - புராணஇதிகாசநாடகங்கள் - சமூகநாடகங்கள் - வரலாற்றுநாடகங்கள் – மொழிபெயர்ப்புநாடகங்கள் - நகைச்சுவைநாடகங்கள்.  

மொத்தம்: 75மணிநேரம்
பார்வைநூல்கள்
1.   அகத்தியலிங்கம்.   ச., “திராவிடமொழிகள்தொகுதி 1”, மணிவாசகர்பதிப்பகம், முதற்பதிப்பு, 1978.  

2.   சக்திவேல்.   சு.  , “தமிழ்மொழிவரலாறு”, மணிவாசகர்பதிப்பகம், முதற்பதிப்பு 1998.  

3.   பூவண்ணன், “தமிழ்இலக்கியவரலாறு”, சைவசித்தாந்தநூற்பதிப்புக்கழகம், முதற்பதிப்பு, 1998.   

4.   வரதராசன்.   மு.  ,” இலக்கியவரலாறு”, சாகித்யஅகாதெமி, ஒன்பதாம்பதிப்பு, 1994.  

5.   விமலானந்தம்.   மது.  ச., “இலக்கியவரலாறு”, பாரிநிலையம், மறுபதிப்பு, 2008.  

20LHN11


HINDI                                                                          5 0 0 5

( Prose ., Letter writing & Technical words )

Unit I - 'Mamta', letter writing, Technical words.




15
Aim - Through the story students will be familiar with the writing style of great writer " Sri Jayashankar Prasad "&can understand the situation of country during Mughal Period

Unit II- "Yogyata aur vyavasaya kaa chunaav ", letter writing,Technical words.
15
Aim - To make the children understand the important of selecting a profession according to one's own interest.

Unit III-  "Rajnithi Kaa bantwara ", letter writing , Technical words.

15
Aim- To describe the present situation ,politician's behaviour & their selfforiented activities.

Unit IV - " Computer :nayi kranthi ki dastak", letter writing, Technical words.    15
Aim- To explain the importance of computer in daily life in all the fields.

Unit V- Raspriya, letter writing , Technical words.




15
Aim - This story helps the students to understand the Writing style of writer " Fanishwarnath renu " who is well known for his village type stories.

Training them different types of letter& technical words will help the students to understand the official work in Hindi.











Total : 75 Hrs
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FRENCH   I         


   5 0 0 5
Course Objective: To introduce French language.   To enable the students to understand and to acquire the basic knowledge of French.                            

UNIT I         INTRODUCTION






15            
 Introduction - Alphabet – Comment prononcer, écrire et lire les mots- Base : Les   prénoms personnel de 1er, 2ème et 3ème personnes – Conjugaisons les verbes être et avoir en forme affirmative, négative et interrogative 
UNIT II       LEÇONS  1- 3







15              
  Leçons 1.   Premiers mots en français, -   2.   Les hommes sont difficiles, -  3 Vive la liberté- Réponses aux questions tirés de la leçon -  Grammaire :  Les adjectives masculines ou féminines – Les articles définis et indéfinis - Singuliers et pluriels

UNIT III     LEÇONS  4- 6







15                 
 Leçons 4.    L’heure, C’est l ; heure, -  5.   Elle va revoir sa Normandie, -  6.   Mettez –vous d’accord groupe de nom - Réponses aux questions tirés de la leçon -  Grammaire : A placer et accorder l’adjectif en groupe de nom- Préposition de lieu –A écrire les nombres et l’heure en français

UNIT VI       LEÇONS  7- 9                                                                                          

 12                     Leçons7.   Trois visages de l’aventure, -  8.   A moi, Auvergne, - 9.   Recit de voyage - Réponses aux questions tirés de la leçon -  Grammaire : Adjectif possessif – Les Phrases au Présent de l’indicatif     - Les phrases avec les verbes pronominaux au présent
UNIT V    COMPOSITION                                                                                     


 15        A écrire une lettre à un ami l’invitant à une célébration différente ex : mariage– A faire le dialogue - A lire le passage et répondre aux questions


Total : 75 Hrs


TEXT BOOK :
1.   Jacky GIRARDER & Jean Marie GRIDLIG, « Méthode de Français

PANORAMA », Clé Internationale, Goyal Publication, New Delhi.   Edition 2004

REFERENCE BOOKS:
1. DONDO Mathurin, “Modern French Course”, Oxford University Press., New Delhi., Edition 1997

2.  Nitya Vijayakumar, “Get Ready French Grammar – Elementary”, Goyal Publications, New 

    Delhi, Edition 2010
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ENGLISH- I                             



 5 0 0 5 

COURSE OBJECTIVE: 

1. To enable students to develop their communication skills effectively. To make students familiar with the English Language. 

2. To enrich their vocabulary in English 

3. To develop communicative competency  






Credit Hours 

UNIT I - Preparatory Lesson  








15

Competition Matters 

  Suzanne Sievert 


A Personal Crisis May Change History                Dr. A.P.J. Abdul Kalam 

Why Preserve Biodiversity                 

Prof. D. Balasubramanian 

UNIT II –Prose  









15

The Unexpected 

    Robert Lynd 

My Greatest Olympic Prize 

    Jesse Owens 

If You are wrong, admit it 

    Dale Carnegie 

UNIT III –Poetry 









15

The Night of the Scorpion 

     Nissim Ezekiel 

Pulley or The Gift of God 

    George Herbert  

La Bella Dame Sans Merci 

    John Keats 

UNIT IV- Short Story  









15

The Gift of Magi      O Henry 

Three Questions  

     Leo Tolstoy 

UNIT V – One Act Play 








15

The Shirt 

     Francis Dilion 

The Pie and the Tart 

     Hugh Chesterman 











Total: 60 Hours 

Books Prescribed: 

Confluence - Anu Chithra Publications 
HISTORY OF ART





4 0 0 4
Course Objective:

The aim of this course is to provide detail knowledge of the history of art, it’s give understand of the different time period of art history and is cultural art value its help student to explore new ideas from influence of history of art 
OUTCOMES: 
CO1: To gain important knowledge of art history 

CO2: To develop confidence in art history 

CO3: Students will be able to explore aspects in art history.

Unit   I Prehistoric Art

Palaeolithic art - Early murals- Petroglyphs- caves of Central India- Bhimbetka rock shelter- Middle Stone Age-Neolithic- hunting –economic- social life - Rock Paintings in south India 
Unit   II Indian art history 

Early Indian art -- Indus Valley Civilization- Vedic period- Mauryan art 


-Buddhist art - Gupta art - Mughal art - Ajanta caves paintings

Unit   III western art history    

 Ancient Art -Medieval Art- Renaissance Art- Baroque- Rococo- Neoclassicism- Romanticism – Realism - Impressionism- Post-Impressionism- Fauvism- Expressionism- Cubism- Surrealism- Pop art
Unit   IV Indian Tribal Art 

Madhubani paintings- Warli Paintings- Aipan- Patachitra- Phad Paintings- Kalamkari - Gond Paintings- Mandana Paintings- Saora Paintings- Pithoro paintings- Pichhvai Paintings

Unit   V Contemporary art history 
The Bengal School of Art- Post-Independence Indian Art- The Bombay Progressives group-The Madras Art Movement- British period- Neo-Dada- Minimalism- Video art- Graffiti- Installation art










Total: Hrs.

TEXT BOOKS:

1.  “Indian Folk and Tribal Painting” 1st ed. Roli Books New Delhi. Gupta, C.S. 2008 
2. “History of Italian Renaissance Art” 4th. ed. rev  London, 1994
  REFERENCE BOOKS:

1. Craig Harbison, “Mirror of the Artist” (New York: Abrams, 1995
2. Michael Levey, “High Renaissance” Harmondsworth: Penguin, 1975


   COLOR THEORY 






Course objective:  To develop a working understanding of the essential traits of color. Establish and demonstrate practicable strategies for selecting color palettes and concept-driven color harmonies using principles, theories and systems of color design and experience. Establish and demonstrate skills in color mixing and color-discernment. Be familiar with contemporary color specification systems such as Pantone (PMS), RGB, CMYK, CIE. To familiarize students with the history of human exploration of and use of color. Know in principle the physics of color (light), the chemistry of color (pigment), and the impact of color (psychology).

At the end of the course, learners will be able to:

CO1: have a very good knowledge of color and history of color and primary color theory.
CO2: gain knowledge about color characteristic and its play in daily life               

CO3: understand of colorsRelationships, Harmonies, Monochromatic, and Analogous.
CO4: understand the color psychology subjective use of color. 

CO5: have a thorough knowledge of color unity and creating art object using these practices.

UNIT I     HISTORY OF COLORS 

History Of Color - Color Fundamentals -What Is Colour - Primary Colours-Secondary Colours-TertiaryColor-  Properties Of Colour-Hue Value- Tints -  Shades- Saturation-  Tones- Neutral Colours

UNIT II    COLOUR CHARECTERISTICS







Warm Colours-Cool Colours-Theory-Colour Systems- Colour Wheel-Munsell-Goethe Theory, RungeTheory- IttenTheory-Color Mixing-Color Discernment- Color-Subtractive ColorAdditive Color

UNIT III   COLOUR HARMONIES

 Relationships – Harmonies- Monochromatic- Analogous- Triad-Complementary- Split Complementary-Achromatic – Polychromatic-Complementary contrast,  Simultaneous contras Contrast of saturation- Contrast of extension,

UNIT IV COLOUR PSYCHOLOGY


Color Symbolism-Color Psychology-Historical& Contemporary use of Color- Local Color- subjective use of Color- Emotional effects of colours - Personal Colour preferences

UNIT V   COLOUR UNITY








Theories of Successive and Simultaneous Contrast-Additive and Subtractive colours- Expressive Perceptual Colour-Colour Unity, Disunity-red, yellow, blue -Additive - subtractive principles of Color theory
Total: XX Hrs

TEXT BOOKS:
1. Albers, Joseph, “The Interaction of Color”, Yale University Press, Revised edition Sep 1975.
2. Eiseman, Leatrice, “Messages and Meanings, A Pantone Color Resource”, Han Books Press, 2006.

REFERENCE BOOKS:

1. Itten, Johannes, “The Elements of Color”, New York, John Wiley & Sons, Inc, 1970. 

2. Koenig Becky, “Color Workbook”, Upper Saddle River, NJ:  Prentice Hall, 2003

XXXXXXXX


Drawing  



            XXXX
Course Objective:

The students will get detail knowledge about art and design, its helps students to explore new ideas and art works, and its help to develop their creative knowledge and creative thinking, its makes them very unique and responsible person in art and society 
OUTCOMES: 

CO1: To understand the different art forms and it’s important for visual mediums 
CO2:  To acquire knowledge to express ideas through. Art and design  
Unit   I Fundamentals of Drawing                                                                                       XX
 Material handling and understanding-variety of lines- vertical- horizontal-diagonal-curved lines- dotted lines-basic shapes-forms-geometrical shapes-non geometrical shapes-drawing balance- paper balance- freehand drawings- create drawings using basic techniques  

Unit  II  STUDY OF TONAL VALUE                                                                                  XX
Light-Dark- values of tones-shading techniques- applying shading in different drawings- Fine shading-academic style shading- atmosphere light-shade- artificial light and shade -study of different texture  shading-recreating different texture in shading 

Unit   III  
Still-Life                                                                                                    
    xx
Still life-variety of still life’s - composing methods-portrait composing-landscape composing- usage of geometrical shapes- organic still life- inorganic still life-still life drawing using different shading style-study of organic still life-study of fruit-vegetables-flower-plants-study of inorganic still life-wooden geometrical objectsstudy-cloths studies-metal objects -glass objects
Unit   IV  
 Perspective Drawing                                            



   XX
Introduction-eyelevel line-vanishing line - vanishing point-types of perspectives-one point perspective-two point perspective-and three point perspectives-perspective in buildings capes- intercross measuring method-applying all three perspective in basic geometrical shape-seascape- cityscape 

Unit    V  
 Basics of Portraiture                                                                            

   xx
Study of face features-eyes-nose-ear-lip-different views of face features-front view-profile view-one third view-key sketch - measurement of portrait-Geometrical understanding of human face and features-Shading in different views and angle. 












Total: 75Hrs
TEXT BOOKS:
1. Novak and Henry C. Spencer, “Basic Technical Drawing,” Student Text, Glencoe/Mcgraw-Hill; 6th Revised edition, March 1994 

 HYPERLINK "http://www.amazon.com/How-Great-Thou-Inspirational-Intermediates/dp/0970040547/ref=sr_1_2?s=books&ie=UTF8&qid=1443265439&sr=1-2&keywords=text+book+for+drawing" \o "How Great Thou Art: An Inspirational Approach to Drawing- Lesson & Sketch Book- A Teaching Text for Beginners and Intermediates, with Over 70 Daily Lessons" 

2. Wayne Enstice and Melody Peters, “Drawing: Space, Form, and Expression,” Pearson, 2 edition, Aug. 7. 1995.
REFERENCE BOOKS:
       1. Philip W. Metzger  “The Art of Perspective”,  North Light Books; illustrated edition, 2007

       2. Wolf Rachel, “Basic Drawing Techniques”, North Light Books, Sept. 15 1991.


Applied Graphic Design –I
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தமிழிலக்கியம் - 2


5 0 0 5
நோக்கம்:சங்ககாலம்தொடங்கிதற்காலம்வரையிலும்தமிழில்உள்ளபடைப்பிலக்கியங்களைஇப்பாடம்அறிமுகம்செய்கின்றது.   தமிழ்இலக்கியத்தில்தேர்ந்தெடுக்கப்பட்டமிகமுக்கியமானசெய்யுட்கள், கவிதைகள், கதைகள், உரைநடைஆகியவற்றைக்கொண்டுஇப்பாடம்கட்டமைக்கப்பட்டுள்ளது.   மாணாக்கரிடம்இலக்கியத்தேடலைஉருவாக்குவதும், தற்சார்புடையஅறிவைமேம்படுத்துவதும்இப்பாடத்தின்நோக்கமாகும்.  

அலகு 1
செவ்வியல்இலக்கியங்கள்


15மணிநேரம்
திருக்குறள்-  அன்புடைமை, ஒழுக்கமுடைமை, பெரியாரைத்துணைக்கோடல் – மூன்றுஅதிகாரங்கள்முழுமையும்.  

புறநானூறு -  பாடல்எண்:  18, 55, 182, 183, 192 – ஐந்துபாடல்கள்.  

குறுந்தொகை-  பாடல்எண்: 2, 167, 27, 202, 184 -  ஐந்துபாடல்கள்.  

அலகு 2
காப்பியங்கள்





15மணிநேரம்
சிலப்பதிகாரம்-  கனாத்திறம்உரைத்தக்காதைமுழுவதும்.  

மணிமேகலை-  பவத்திறம்அறுகஎனப்பாவைநோற்றகாதைமுழுவதும்.  

கம்பராமாயணம்-  மந்தரைச்சூழ்ச்சிப்படலம் (தேர்ந்தெடுக்கப்பட்டஒன்பதுபாடல்கள்).  

அலகு 3 
கவிதையும்புதுக்கவிதையும்

              15மணிநேரம்
பாரதிதாசனின் ‘தமிழியக்கம்’ - (i) நெஞ்சுபதைக்கும்நிலை - (ii) இருப்பதைவிடஇறப்பதுநன்று - இரண்டுகவிதைகள்.  

ஈரோடுதமிழன்பனின், “அந்தநந்தனைஎரித்தநெருப்பின்மிச்சம்” என்னும்தொகுதியில்இடம்பெற்றுள்ள ‘விடிகிறது’ என்னும்புதுக்கவிதை.  

அலகு 4
சிறுகதைகள்





 15மணிநேரம்
தி.   ஜானகிராமனின் ‘சக்திவைத்தியம்’  

கி.   ராஜநாராயணனின் ‘கதவு’ -  இரண்டுகதைகள்
அலகு 5
உரைநடை




 15மணிநேரம்
வைரமுத்துஎழுதிய ‘சிற்பியேஉன்னைச்செதுக்குகிறேன்’ முழுவதும்
மொத்தம்: 75மணிநேரம்
பாடநூல்கள்
1.   இரவிச்சந்திரன்.   சு.   (ப.ஆ), “செய்யுள்திரட்டு”, வேல்ஸ்பல்கலைக்கழகம், முதற்பதிப்பு, 2008.  

2.   வைரமுத்து.   இரா.  , “சிற்பியேஉன்னைச்செதுக்குகிறேன்”, திருமகள்நிலையம், பதினேழாம்பதிப்பு, 2007.  

பார்வைநூல்கள்
1.   பாலச்சந்திரன்.  சு. , “இலக்கியத்திறனாய்வு”, நியூசெஞ்சுரிபுக்ஹவுஸ், பத்தாம்பதிப்பு, 2007.  

2.   மாதையன்.  பெ. , “தமிழ்ச்செவ்வியல்படைப்புகள்”, நியூசெஞ்சுரிபுக்ஹவுஸ், முதல்பதிப்பு, 2009.  

3.   வரதராசன்.  மு. , “குறள்காட்டும்காதலர்”, பாரிநிலையம், மறுபதிப்பு, 2005.  
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HINDI 





5 0 0 5

I Year - II Sem ( Kahani, Ekanki & Translation )

Unit I - " Pus Ki raath " ( Kahani ), Translation




15
Aim - This story explains the problems faced by the farmers "Upanyas samrat Premchand " describes the life of a poor farmer who represents present day's situation

Aim - "Das hazar" ( ekanki ) , Translation

 Author " Uday Shankar bhatti " criticized the rich & singy person's behaviour and explains the importance of human values in a humorous manner. By translating the English passage into Hindi , students learn the rules which should be followed while translation

Unit II - " Vaapasi " ( Kahani ) , Translation





15
Aim - Female writer " Usha priyamvada " by describe the mentality of a retired person in a beautiful manner.

Aim - " Akhbaari vijnapan " ( ekanki ) Translation

This humorous story written by  " chiranchith " points out the problems occur due to carelessness&lack of communication.

Unit III- " Akeli " ( Kahani ) Translation 





15
Aim - Writer "Mannu bhandari " describes the condition of middle aged woman left lonely who longs only for love & affection & nothing else.

Aim - " Raat Ke raahi " (ekanki ), Translation

" Vrajabhushan " shows the clear picture of cunning woman and creates Awareness

Unit IV -" Parda" ( kahani ), Translation





15
Aim - Written by "Yashpal", this story brings the clear picture of problems faced by a poor muslim family.

Aim - "Mam bhi maanav huum( ekanki ), Translation

Author " vishnu prabhakar " describe the kalinga war & reasons behind samrat Ashok's change of mind.
Unit V- " Sharandata "(Kahani ), Translation




15

Aim- This story written by Anjeya explains the situation of Indian people who lived in Pakistan region after separation .

Aim - " Yah merijanmabhumihai "(ekanki), Translation

" Harikrishnapremi " points out the patriotism of a british girl who was born in in India & also the country's condition at that time.







Total :75 Hrs
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FRENCH   II        



      5 0 0 5
Course Objective: To provide grammar and vocabulary skills to the students.   To enable the students, have an idea of the French Culture and Civilization

UNIT I      LEÇONS  10 – 11






15
                    Leçons : 10.   Les affaires marchent, -  11.   Un après-midi à problèmes- Réponses

                    Aux questions tirées de la leçon -  Grammaire : Présent progressif, passé

                     Récent ou future proche - Complément d’objet directe - Complément d’objet

                     Indirecte.   

UNIT II     LEÇONS   12 – 13






15
                     Leçons : 12.    Tout est bien qui fini bien, -  13.   Aux armes citoyens – Réponses

                     Aux questions tirées de la leçon -  Grammaire : Les pronoms « en ou y »  

                     Rapporter des paroles -  Les pronoms relatifs que, qui, ou où, 

UNIT III   LEÇONS   14 – 15






15
                    Leçons 14.   Qui ne risqué rien n’a rien, -  15.    La fortune sourit aux audacieux –

                    Réponses aux questions tirés de la leçon - Grammaire : Comparaison – Les

                     Phrases au passé composé  

UNIT IV    LEÇONS  16 – 18







15
                     Leçons16 La publicite et nos reves 17 La france le monde 18 Campagne

                     Publicitaire Réponses aux questions tirés de la leçon -  Grammaire : - Les

                     Phrases à l’Imparfait - Les phrases au Future

UNIT V      COMPOSITION :






15
A écrire une lettre de regret// refus à un ami concernant l’invitation d’une   
                     Célébration reçue- A écrire un essaie sur un sujet générale - A lire le passage et

répondre aux questions


Total :75 Hrs

TEXT BOOK : 
 1.   Jacky Girarder & Jean Marie Gridlig, Méthode de  Français Panorama, Clé Intérnationale, 

     Goyal Publication, New Delhi., Edition 2004


REFERENCE BOOKS:
1.   Dondo Mathurin, “Modern French Course”, Oxford University Press, NewDelhi. , Edition  

    1997                                                                                             

2.   Paul Chinnappane “Grammaire Française Facile”, Saraswathi House Pvt Ltd, New Delhi, 

    Edition 2010
20LENG22




ENGLISH- II  



-5 0 0 5 

COURSE OBJECTIVE: 

To enable students to develop their communication skills effectively 

To make students familiar with various sentence patterns of the English Language 

To enrich their vocabulary in English 

To develop communicative competency 

Credit Hours 

UNIT-I Prose  










15
The Words of Wisdom Chetan Bhagat 

Forgetting Robert Lynd 

My Early Days Dr. A.P.J. Abdul Kalam 

UNIT II –Poetry 









15
Ozymandias 

       Percy Bysshe Shelley 


Mending Wall 

       Robert Frost 

Where the Mind is Without Fear 

       Rabindranath Tagore 

UNIT III –Short Story 









15
Am I Blue? 

      Alice Walker 

The Last Leaf       O’ Henry 

The Selfish Giant 

       Oscar Wilde 

 UNIT IV – One Act Play 








15
1.   Soul Gone Home 

      Langston Hughes 

UNIT V  










15
Lexical Skills 

Vocabulary 

Communication and Grammar at the end of all lessons 

Total: 75 Hours 
Books Prescribed: 

Radiance - Emerald Publications 

THEORIES AND PRINCIPLES OF COMMUNICATION

Course Objective:
To provide an understanding about the concept of  “Communication” and to study the key elements in a communication process. Through various communication theories students will be able to understand how technology influences communication and the major characteristics of media.

OUTCOMES: 

CO1: To make the students familiar with the communication concepts
CO2: To develop an understanding of the different types of communication and different forms of media. 

CO3: The students will be able to understand the techniques involved in media and understand audience media relationship. 

Unit I
  Introduction to Communication                                               


12

 Unit 1: Communication – Definition -  Nature and Scope of Communication – Sociological and Psychological aspects of Communication – Levels of Communication - Intra-personal -  Inter-personal, Group and Mass Communication -  Verbal and Non-verbal Communication.

Unit II
Models of Communication                          





12
Communication process - One step - Two step - Multi step flow of Information - - Communication models - Definition – Scope -  Purpose of Models - Shannon and Weaver – Lasswell -  Osgood and Schramm - Spiral Model - Gerbner’s Model - Diffusion of Innovation Model
Unit III
Theories of Communication       





12
Communication Theories - Cognitive Dissonance - Normative Theories - Perception and Retention - Uses and Gratification Approach - Cultivation Approach - Marxist and Neo-Marxist Approaches. 
Unit IV
Mass Communication






12
Mass Media and Society – Mass Culture  - Characteristics and functions of mass communication -  Importance of mass communication – Gate keeping -  Mass media – press, radio, TV, web and traditional media.
Unit V
    Public Communication







12
Communicating with the masses – Public speaking as communication – audience, structure and formality - Group dynamics- Motivation - Persuasion - leadership traits - Using forms of mass communication - Creative and technical presentations – graphite – photography - PowerPoint presentations - debates - street plays. 
TEXT BOOKS:
1. Keval J Kumar, “Mass Communication in India”,  Jaico Publishing House, Fourth Edition 2013

2. Dr. Seema Hasan, “Introduction to Mass Communication”, CBS Publishers, Second Edition, 2013

REFERENCE BOOK:
1. Denis McQuail: McQuail’s Mass Communication Theory, London/New Delhi: Sage, 2007
2. Baran and Davis; Mass Communication Theory; (2010); Thomas- Wadsworth co Publishing, 6th Ed
CONTENT WRITING 

UNIT I INTRODUCTION 

Concepts, past, present and future of content industry various media and contents, new trends and opportunities in Content and Technology Enhanced Learning Systems.

UNIT II E-CONTENT PRODUCTION

Definition of e-content – Designing of e-content, structures, modules, e-content planning – Moodle web application – Production techniques, software, lifecycle of e-content – Content Management Systems – Templates, standard characteristics and, delivery, effectiveness of econtent– Case studies, simulations, games, exercises, evaluation – SCORM Model – e- Publishing processes – e- Author, e-Editing, e-Publishing.

UNIT III DEVELOPING CONTENT FOR E-LEARNING

E-courses, e-learning ability – Open educational resources –, Repository of educational content,  Management of e-content production (project) – Design of ecourses and econtent, Learning objects, Content creation tools, Online learning evaluation – Designing and creating e-courses for a certain learning context – Planning the learning content to be developed – Producing learning content according to international standards – Creating, integrating and exploring the learning content in the LMS – Building/selecting instruments toevaluate the learning content produced.

UNIT IV CONTENT DEVELOPMENT FOR VARIOUS MEDIA  

Content production and management, industry various media and contents, new trends and opportunities in content and technology enhanced learning systems, Research, Pre – Production, Prototype, and Production.

UNIT V E-CONTENT BUSINESS

Content business – Present trends and future – e-Content for different types of industries – Education, marketing, training, agriculture, etc. – Economics of e-content business, budget and market trends.

REFERENCES
1. IGNOU. Effective Learning: A Practical Guide for Open and Distance Learners, IGNOU, New Delhi, 2005.

 2. Jeong-Baeson and Shirley O‟Neil. Enhancing Learning & Technology: Pedagogy, Technology and Language, Academic & Professional Publishers & Consultancy Services, Queensland, Australia, 2007. 3. K.L. Kumar. Educational Technology, H.S. Poplai for New Age International Pvt. Ltd., New Delhi. 1998.

 4. Robin Manston and Frank Rennie.e-Learning: The Key Concepts, Routledge, London & New York, 2006.

 5. The gamification of learning and instruction, Karl M. Kapp, 2012

 6. U.V. Reddi and Sanjaya Mishra, Educational Media in Asia, Commonwealth of Learning, Vancouver, 2005.

Applied Graphic Design –II
Art and Illustration –I
UNIT I -  Introduction

Introduction to computers – History and generation of computers- Basics of computers -Hardware & Software -Operating systems. Multimedia – evolution, hardware & software requirements. Application of computers in the media industry. Applications and advantages, DTP (Desk Top Publishing).

UNIT II - Principles of Design

Getting Started, Elements of design and Principles of design, pictures, page layout and design, Motivation and creativity, Understanding of visual communication, Sensation and perception. How to overcome creative blocks

UNIT III - Clip Arts

Introduction to Clip Art, Understanding lines- converting photos to line drawing, Learning of tools and its properties. Understanding the Vector, Creating Clip Arts in vector, Image and Imagination; Understanding of Smart Objects, Modern Art and illustration, Composition; Building visual vocabulary by exaggeration; Stylization and Abstraction.

UNIT IV -  Colors

Brief History of colors,  Color fundamentals, What is colour,  Primary Colours,  Secondary Colours,  Tertiary Colors,  Properties of colour, Hue Value,  Tints and  Shades, Saturation, Tones, neutral Colours, Theories of Colors.Color Symbolism, Color Psychology, Historical & Contemporary use of Color, Local color and subjective use of color , Emotional effects of colours  Personal Colour preferences, Harmony and Contrast colours

UNIT V - Print Media

Creating booklets, magazine, catalog and prospectus by using photo placing and page alignment, page setting and wrapper design. Page setting for printing. Color processing and printing process.

REFERENCE BOOKS:

1.
Nick Lacy, Images and Representation, Macmillan, London 1998

2.
James D. Foley, Andries van Dam,”Computer Graphics: Principles and Practice in C” Publisher: Addison,Wesley Professional (2nd Edition) 2nd Edition1982.

3.
Kelly McCathran and video2brain, : Learn by Video”: Core Training in Visual Communication by (Jun 18, 2012)

4.
Peter Lourekas and Elaine Weinmann ,”Visual QuickStart “ A Guide, Aug 18, 2012

5.
John Wiley & Sons, “Photoshop CC Bible”
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நோக்கம்:  தற்காலஅன்றாடத்தேவைக்குரியவகையில்தமிழ்மொழியைச்செம்மையாகப்பயன்படுத்தவேண்டும்என்னும்நோக்கில்இப்பாடம்உருவாக்கப்பட்டுள்ளது.   மாணாக்கரின்வேலைவாய்ப்புநேர்காணல்கள்மற்றும்குழுஉரையாடல்களைஎதிர்கொள்வதற்கேற்றபேச்சுத்திறன்மேம்பாடு, செய்தித்தாள்களைநுட்பமாகஅணுகும்விதம், சிறந்தகடிதங்களை எழுதுவதற்கானபயிற்சிபோன்றபயன்பாடுசார்ந்தமொழிப்பயிற்சியைஇப்பாடம்அளிக்கின்றது.  

அலகு 1 மொழி





15மணிநேரம்
பிழைநீக்கிஎழுதுதல் - ஒற்றுப்பிழைநீக்கிஎழுதுதல் - தொடர்பிழைநீக்கிஎழுதுதல் - ஒற்றுமிகும்இடங்கள் - ஒற்றுமிகாஇடங்கள் - பிறமொழிச்சொற்களைநீக்கிஎழுதுதல் – பயிற்சிகள்.  

அலகு 2 பேச்சு





15மணிநேரம்
பேச்சுத்திறன் – விளக்கம் – பேச்சுத்திறனின்அடிப்படைகள்-  வகைகள் – மேடைப்பேச்சு - உரையாடல் - குழுவாகஉரையாடல் – பயிற்சிகள்.  

தலைவர்களின்மேடைப்பேச்சுகள் - பெரியார் - அண்ணா - கலைஞர்.  

அலகு 3 எழுதுதிறன்




15மணிநேரம்
கலைச்சொல்லாக்கம் - தேவைகள் - கலைச்சொற்களின்பண்புகள் - கலைச்சொல்லாக்கத்தில்தவிர்க்கவேண்டியவை - அறிவியல்கலைச்சொற்கள்.  

கடிதம் - வகைகள்-  அலுவலகக்கடிதங்கள் - பயிற்சி - அறிஞர்களின்கடிதங்கள் - கடிதங்களின்வழிகற்பித்தல் - சிலஅறிஞர்களின்கடிதங்கள் - நேரு
அலகு 4 மொழிபெயர்ப்பு




15மணிநேரம்
மொழிபெயர்ப்புஅடிப்படைக்கோட்பாடுகள் - மொழிபெயர்ப்புமுறைகள் - மொழிபெயர்ப்பாளரின்தகுதிகள்.  

மொழிபெயர்ப்புவகைகள் - சொல்லுக்குச்சொல்மொழிபெயர்த்தல் - தழுவல் - கட்டற்றமொழிபெயர்ப்பு - மொழியாக்கப்படைப்பு - இயந்திரமொழிபெயர்ப்பு - கருத்துப்பெயர்ப்பு - மொழிபெயர்ப்புநடை - மொழிபெயர்ப்புசிக்கல்களும்தீர்வுகளும்.  

பயிற்சி: அலுவலகக்கடிதங்களைமொழிபெயர்த்தல் (ஆங்கிலத்திலிருந்துதமிழுக்கு).  

அலகு5  இதழியல்பயிற்சி




15மணிநேரம்
இதழ்களுக்குத்தலையங்கம்எழுதுதல் - நூல்மதிப்புரைஎழுதுதல் - சாதனையாளரைநேர்காணல் - நிகழ்ச்சியைச்செய்தியாகமாற்றுதல்.  

மொத்தம்: 60 மணிநேரம்
பார்வைநூல்கள்
1.   ஈஸ்வரன்.  ச.சபாபதி.  இரா. , “இதழியல்”, பாவைபப்ளிகேஷன்ஸ், முதற்பதிப்பு, 2004.  

2. ஈஸ்வரன்.  ச. , “மொழிபெயர்ப்பியல்”, பாவைபப்ளிகேஷன்ஸ், முதற்பதிப்பு, 2005.  

3.   எட்கர்தார்ப், ஷோவிக்தார்ப், “நேர்முகத்தேர்வில்வெற்றிபெற”, கிழக்குப்பதிப்பகம், இரண்டாம்பதிப்பு, 2009.  

4.   சுப்பிரமணியன்.  பா.  ரா. , ஞானசுந்தரம்.  வ. , (ப.  ஆ) “தமிழ்நடைக்கையேடு”, இந்தியமொழிகளின்நடுவண்நிறுவனம், மைசூர்மொழிஅறக்கட்டளைமற்றும்தஞ்சைத்தமிழ்ப்பல்கலைக்கழகம் - வெளியீடு, நான்காம்மீள்பதிப்பு, 2010.  

5.   சுப்புரெட்டியார்.  ந. , “தமிழ்பயிற்றும்முறை”, மெய்யப்பன்பதிப்பகம், ஐந்தாம்பதிப்பு, 2006.   
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III SEM  (Ancient poetry, Hindi Sahitya ka Ithihas)
The aim of teaching 'Hindi Sahitya Ka Ithihas' is to make them understand the different periods of growth of Hindi literature & the remarkable literary works in Hindi literature.
Unit  I       -  'Kabir Ke Pad' , Hindi Sahitya Ka Ithihas



15
Aim         -  Students can understand the writing style of Kabir & also learn valuable messages

Unit II      -   'Sur Ke Pad' , Hindi Sahitya Ka Ithihas




15
  Aim        -    To learn the precious poems of surdas &Sri krishna leela

Unit  III   -   'Thulsi Ke Pad' , Hindi Sahitya Ka Ithihas



15
Aim        -    Students get the opportunity to learn the poems of Ram Bhakthi poet thulssi das.

Unit  IV   -    Rahim Ke Pad' , Hindi Sahitya Ka Ithihas



15
Aim        -   The poems of Rahim are different & valuable and students will get confidence & ideas to tackle the problems ahead. 

Unit  V    -    Bihari Ke Pad' , Hindi Sahitya Ka Ithihas



15
  Aim       -    Students will understand the writing style of Bihari & the important messages.











Total 75 Hrs.
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Course Objective: To strengthen the Grammar and Composition in French language.  

To train the students to enhance their skills in French language for communication.  

UNIT I    







15
Leçon 16   - La famille Vincent (Page 44) -  Grammaire : Passé composé’
Leçon 29 - Vers l’hôtel (page 80) Grammaire : Impératif, A mettre les phrases du singulier   
au pluriel

UNIT II                 







15
Leçon 40 - L’épicerie, les légumes et les fruits (page 112) – Grammaire : Présent de l’indicatif                                    Leçon 44 - La poste (page 124) – l Grammaire : A mettre les phrases à l’imparfait 

UNIT III                                      






15

Leçon 51   - Le café et tabac (page 142) - Grammaire : A changer les phrases en Interrogatif  Leçon 58 - La Chasse et la pèche (160) - Grammaire :  Le plus que parfait
UNIT IV                        









15Leçon 61   Un mariage à la campagne (page 170) - Grammaire –A changer au participe présent 

UNIT   V










15
Composition : Aécrire une lettre à un ami l’invitant à une célébration différente ex : mariage–A faire un essaie sur un sujet générale - A lire le passage et répondre aux questions

Total : 75 Hrs

TEXT BOOK
:

1.  Les leçons ont été choisi et tiré de I & II degré de G.   Mauger « Cours de

Langue et de Civilisation Française » The Millenium, Publication Hachette, Edition 2002   

 REFERENCE BOOKS :

1.  Dondo Mathurin, “Modern French Course”, Oxford University Press, New                           

   Delhi. Edition 1997                                                                 
2.   Paul Chinnapan, « Saraswati Grammaire Française facile », Saraswathi House 

Pvt.   Ltd., New Delhi. Edition 2010
3.   Larouse, “Larouse French Grammar”, Goyal Publication, New Delhi. Edition 1995
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COURSE OBJECTIVE: 

- 
To train students in the use of English language in varied literary and non-literary context - 
To teach them soft skills and strengthen their foundation in grammar and composition  - 
To evaluate their comprehension skills.  












Credit Hours 

UNIT - I- Prose 



                                                                        15
1. Two Gentleman of Verona  
-  
A.J. Cronin 

2. Judas Iscariot   

- 
Bonnie Chamberlain 

3.  Dangers of Drug Abuse 
- 
J. V. S. Henbane 

UNIT II - Short Stories 


15
1. Journey by Night 

-  
Norah Burke 

2. The 2000-Mile Turtle  
- 
Henry Edward Fox 

3. Fools Paradise  

- 
Isaac Bashevis Singer 

UNIT III – Fiction 



15
1.
R. L. Stevenson  



Chand & company Ltd. 
- 
Dr. Jekyll & Mr. Hyde (Retold by Kennet) – S. 

UNIT IV - Functional English 








15
1.
Paragraph Writing 

2.
Comprehension 

3. Letter Writing  

4.
Report writing 

a
News Paper Report 

b
Reports for Government Official Attention 

c
Definition 

UNIT V – Conversation In Situations & Conversation Practice  



15
1.
Conversation in Situations 

a)
At the Airport 

b)
In a Bank 

c)
On the Beach 

d)
At the Customs 

e)
At the Doctors’ 

f)
In a Flight 

g)
In a Hotel 

h)
In a Restaurant 

i)
In a Shop 

j)
Tea Time 

k)
On the Telephone 

l)
In a Travel Agency  

m)
On a Country Walk 

n)
At the theatre 

o)
In a Street 
2.
Conversation Practice 

a)
Daily Activities 

b)
Asking Directions 

c)
Travel plans 

d)
Living in an Apartment 

e)
Money Problems 

f)
Weather Conditions 

g)
Dinner Conversations 

h)
Common Health Problems 

i)
Tag Questions 

j)
Office Conversations 

3.
Expansion of Hints 












Total: 60 Hours 
Books Prescribed: 

1.
Effective English Communications for You – V. Syamala, Emerald Publishers, Chennai. 

2.
English Conversation Practice by D. H. Spencer, Oxford University Press 

3.
English Conversation Practice by Grant Taylor, Tata McCraw-Hill, Publishing Company Limited, New Delhi. 

SOFTSKILLS – I

1. Reading Comprehension and Vocabulary 
Filling the blanks – Cloze Exercise – Vocabulary building – Reading and answering Questions.

2. Listening and Answering Questions.

Listening and writing – Listening and sequencing sentences – Filling in the blanks – Listening and answering questions.

3. Group Discussions

Why GD part of a selection process – Structure of a GD – strategies in GD – Team Work – Body Language 

4. Conversation. 

Face to face Conversation and Telephone conversation. 

5. Self- Introduction and Role Play

BOOKS RECOMMENDED

Barun K. Mitra. Personality Development and Soft Skills. Oxford University Press. New Delhi.2011.

S.P. Sharma. Personality Development. Pustaq Mahal. New Delhi. 2010.

Meenakshi Raman and Sangeetha Sharma. Technical Communication. Oxford University Press. New Delhi. 2009. 
             BASICS OF PHOTOGRAPHY



Course Objective:                                                                                                                               

The objective of this course is to cover a broad range of fundamental principles in photography, from camera control to principles of composition and creativity, providing the students with a foundation in making photographs. At the end of the course, learners will be able to:
· Gain knowledge on how to handle a camera to shoot Photographs

· Gain a more professional-level understanding of the elements of Photography that successful photographers have used throughout history to create successful compositions.

· Examine optics, lenses, and seeing light before exploring composition and basic on-camera and off-camera auxiliary lighting.

· Gain knowledge various genre of Photojournalism and Commercial Photography such as shoot Fashion Photography, Product photography, Industrial photography,Event Photography
UNIT-I        INTRODUCTION TO PHOTOGRAPHY





History of Photography, History of camera, Human Eye and Camera, Different types of camera, Types of Lens,Filters, Basics of Camera (Aperture, Shutter speed, focal length, F-stop, Depth of Field), Digital Photography- Image sensors, Pixels, Sensitivity, Image Quality. Image Compression and File formats, Digital image storage devices, editing digital photographs, Ethicsof image editing.

UNIT-IILIGHTS AND LIGHTING FOR PHOTOGRAPHY


Understanding lighting, Electromagnetic spectrum, Types of Lighting– Indoor and Outdoor, Natural and Artificial, Exposing and Focusing,Light Meters and Light measurement Units, Soft light, Hard light, Available Light, Key-Low, High, Side, Fill Light, Kicker, Back and Background Light, Controlling lights, Colour Temperature, Three pointLighting, Five Point Lighting. Light Reflectors and Diffusers for Portraits andother genres of photography. 

UNIT-III      BASIC PHOTOGRAPHIC TECHNIQUES




Photographic Composition, Centre of interest, Subject placement - Rule of third, Diagonal Symmetry and Simplicity, View point and Camera angle - Eye Level, Low and High, Balance - Symmetrical, Asymmetrical, Aspects of Balancing, Shapes and Lines, Pattern, Volume,  Texture, Tone, Contrast - Tonal and Colour, Framing, Foreground, Background Perspective-Linear, Rectilinear, Vanishing point, Height, Overlap, Dwindling size, Volume and Atmospheric perspectives

UNIT-IV
PHOTOJOURNALISM







Basics of News Photography-Essential elements of News, Importance of Newsphotographs, Types of News photographs Spot News, Feature, Planning for NewsPhotography - Planning of shooting script, Shooting script techniques, Layout design,Qualities for a Photojournalist, Picture stories and Lens required for NewsPhotography.

UNIT-V
DIFFERENT GENRES OF PHOTOGRAPHY





Basic Techniques and Equipments required for different genres of Photography like Black and White, Landscape, Cityscape, Architecture, Advertising, Fashion, Food, Automobile, Sports, Travel, Children, Portrait, Still Life, Event, Silhouette, Festivaland Themes.

Total: 60 Hrs

TEXT BOOKS:

1. James Folts, Ronald P. Lovell, Jr. Fred Zwahlen “Hand Book of Photography” Thompson Delmar Learning; 6th edition, 2005.
2. Tom Aung, “Fundamentals of Photography: The Essential Handbook for Both Digital and Film Cameras”, Knopf (November 25, 2008)
REFERENCE BOOKS: 

1. Richard Zakia, LeatieStroebel, “The encyclopedia of photography”, Focal Press – London, 

            3rd edition -1993. 

2. Ralph E Jacobson/Geoffrey G Attridge/Sidney F Ray, “The Manual of Photography”,  Focal Press,  9th Edition (2000). 

	Printing and Publication Design (T)


	ART AND ILLUSTRATION -II

	

	UNIT I - Digital Art

	Dynamic Design Tools, Digital Designing works, Typography, page design, Making Clipart, Tracing techniques, Logo Making, Business cards, Banners and posters. Using shapes and lines to complete digital works, Digital Painting and Vector Design, Light and shade; Surface textures

	

	UNIT II - Perspective

	Perspective drawings - eyelevel line- vanishing line and vanishing point- teaching types of perspectives- one point perspective- two point perspective- and three point perspectives- study of perspective in buildings cape- learning intercross measuring meatheads- applying all three perspective in basic geometrical shape- seascape- cityscape.

	

	UNIT III - Abstract Art

	Introduction to Abstract Art- definitions-impressions-artists – Abstract Art-Studio Activity- Create an abstract painting- Creative Illustration- Color and its represnetation- Use objects to represent visual meaning- Presentation on Abstract Artist- Critique of student made abstract art work  

	

	UNIT IV - Cartoon Creations

	Cartooning, Head types, Cartoon eyes, Cartoon noses, Cartoon mouths, Cartoon ears, Hands and feet, Body types and proportions, Developing a cartoon character out of an object, Various action poses of a cartoon character

	

	UNIT V -  Concept Creations

	Historical landscapes- buildings- creating fantasy world- landscapes- creating architecture-landscapes- Weapons and props- Creating architecture- landscapes-  Weapons- and props for science fiction- creative characters designs- creative portrait – making posters for concept-concept art for different themes




REFERENCE BOOKS 
1.  Rolina Van Vliet “The Art of Abstract Painting: A Guide to Creativity and Free Expression,”   

     Paperback – November 1, 2009 

2. John Lowry  “Painting and Understanding Abstract Art  ,”  Paperback – Import, 27 Jul 2010
3. Dean Nimmer “Creating Abstract Art: Ideas and Inspirations for Passionate Art-Making”,     

    Paperback – October 3, 2014

4. Kees Van Aalst, “Realistic Abstracts: Painting Abstracts Based on What You See, Paperback  

     – March 1, 2011.
5.  Ted Alspach, “Adobe Illustrator CS5 Bible”, Paperback – 1 January, 2010
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தமிழர்நாகரிகமும்பண்பாடும்
      5 0 0 5

நோக்கம்: பண்டைத்தமிழரின்வாழ்வியல்நெறிகள்இயல்பானதும்இயற்கையோடுஇணங்கிச்செல்வதுமாகும்; மிகவும்பழமையானதும்பண்பட்டதுமாகும்.   அன்பானஅகவாழ்க்கையைக்கூடசெம்மையாகத்திட்டமிட்டுள்ளனர்.   பொழுதுபோக்கு, போர்முறைகள், கலை, சமயம், அரசியல், அறிவியல்எனஅனைத்திலும்தமிழர்சிறந்துவிளங்குவதைவிளக்கும்பாடமாகஇதுஅமைந்துள்ளது.   அரசுவேலைவாய்ப்பிற்கானபோட்டித்தேர்வுகளுக்குப்பயன்படும்வகையிலும்இப்பாடம்அமைந்துள்ளது.  

அலகு 1 நாகரிகம், பண்பாடு




15மணிநேரம்
சொற்பொருள்விளக்கம் - பண்டைத்தமிழர்வாழ்வியல் - அகம் - களவு - கற்பு - குடும்பம் - விருந்தோம்பல் - உறவுமுறைகள் - சடங்குகள் - நம்பிக்கைகள் - பொழுதுபோக்கு - புறம் - போர்முறைகள் - நடுகல்வழிபாடு - கொடைப்பண்பு.  

அலகு 2 கலைகள்






15மணிநேரம்
சிற்பம் - ஓவியம் - இசை - கூத்து - ஒப்பனை - ஆடைஅணிகலன்கள்.  

அலகு 3 சமயம்







15மணிநேரம்
சைவம் - வைணவம் - சமணம், பௌத்தம்வெளிப்படுத்தும்பண்பாடு.  

அலகு 4 அரசியல்






15மணிநேரம்
அரசுஅமைப்பு - ஆட்சிமுறை - உள்நாட்டுவணிகம் - வெளிநாட்டுவணிகம் - வரிவகைகள் - நாணயங்கள் - நீதிமுறை.  
அலகு 5 அறிவியல்






15மணிநேரம்
கல்வி - வேளாண்மை - வானியல்அறிவு - மருத்துவம் - கட்டிடக்கலை.  

மொத்தம்: 75மணிநேரம்
பார்வைநூல்கள்:

1.   கே.  கே.   பிள்ளை, “தமிழகவரலாறு: மக்களும்பண்பாடும்”, உலகத்தமிழாராய்ச்சிநிறுவனம், மீள்பதிப்பு, 2009.  

2.   பக்தவச்சலபாரதி, “தமிழர்மானிடவியல்”, அடையாளம், இரண்டாம்பதிப்பு, 2008.  

3.   தட்சிணாமூர்த்தி.   அ. “தமிழர்நாகரிகமும்பண்பாடும்”, யாழ்வெளியீடு, மறுபதிப்பு, 2011.   

4.   தேவநேயப்பாவாணர்.   ஞா. , “பழந்தமிழர்நாகரிகமும்பண்பாடும்”, தமிழ்மண்பதிப்பகம், சென்னை.  

5.   வானமாமலை.  நா. , “தமிழர்வரலாறும்பண்பாடும்”, நியூசெஞ்சுரிபுக்ஹவுஸ், ஆறாம்பதிப்பு, 2007.  
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HINDI - IV 




5  0 0 5

(Modern poetry, Journalism)

Unit I      - 'Adhunik Kavitha (Apna Sansar),Journalism




15
Aim         - 'Rashtra Kavi' Maithili sharan gupta ' dreams about his life in a beautiful           

                    manner & describes how his world should be.

Journalism plays a great role in the devolopment of a country.Through this,students get an oppurtunity to know about hindi journalism & the devolopments took place gradually.
Unit II    -  Adhunik Kavitha (Chintha),Journalism





15
Aim         - Taken from 'Jayashankar prasad' s Kamayani, this poem explains the condition 

                    of human beings at different situations.

Unit  III   - Adhunik Kavitha ('Thum logam se durr'),Journalism



15
Aim          - 'Shri Gajanan madhav mukthi bodh' describes the present day's thought of a 

                    common man & expectations.

Unit  IV   -  Adhunik Kavitha ('Thum logam se durr'),Journalism



15
Aim          -  Poet 'Bhavani Prasad mishra' points out the importance of love & affection 

                      and also the bad effects of enmity.

Unit  V     -  Adhunik Kavitha ('Nimna Madhya Varg' & Bharath Ki aarthi"),Journalism
15
Aim          -  'Prabhakar machve' explains the condition of the middle class in 'Nimna 


                      Madhya Varg' 'Shamsher bahadur singh's poem 'Bharat ki aarthi' points out 

                      the importance of patriotism & our desires.







Total 75 Hours
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FRENCH   IV         


5 0 0 5 
Course Objective:To enable the students to strengthen their knowledge of grammar/composition.To make the students to develop their skills of communication in French language.  

UNIT I       
:






 15
 Leçon 20 - Une grande Nouvelle (page 56) – Grammaire : A mettre les phrases au Future

 Leçon 46.   - Le métro ; l’autobus (page 130) - Grammaire : A former ou à changer 

L’adjectif masculin ou féminin à l’adverbe - A trouver les noms qui correspondent aux verbes                      

UNIT II                                                                                                                    

15
 Leçon 48.   - A la Préfecture de police (page 132) - Grammaire : Les Pronoms relatifs

 Leçon 63 - Les sports (page 174) Grammaire : Le conditionnel présent

UNIT III                                                                                                                


15


 Leçon 56 - A Biarritz, la plage (page 156) - Grammaire : Le future antérieure

 Leçon 57 - Dans les Pyrénées (page 158) - Grammaire : Le future antérieure suite)

UNIT IV                                                                                                                   


15
 Leçons 65   - A fin des vacances (page 178) Grammaire : A changer les phrases du pluriel 

                    - au singulier - Le présent du subjonctif

UNIT V                                                                                                                       


 15

Composition :A écrire une lettre de regret / refus à un ami concernant l’invitation d’une célébration reçue- A écrire un essaie sur un sujet générale - A lire le passage et répondre aux questions


Total : 75 Hrs

TEXT BOOK :


1.   Les leçons ont été choisi et tiré de I &II degré de G.   MAUGER « Cours de Langue et de   

    Civilisation Française » The Millenium, Publication Hachette, Edition 2002.  

 REFERENCE BOOKS:

1.   Dondo Mathurin, “Modern French Course”, Oxford University Press, New Delhi. Edition  

    1997   

2.   Paul Chinnapan, « Saraswati Grammaire Française facile », Saraswathi House Pvt.   Ltd., New Delhi. , Edition 2010


3.   Larouse, “Larouse French Grammar”, Goyal Publication, New Delhi. Edition 1995
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ENGLISH – IV      


5 0 0 5 

Course Objective:

To train students in the use of English language in varied literary and non-literary context –

To teach them soft skills and strength their foundation in grammar and composition –

To elevate their comprehension skills. 












Credit Hours 

UNIT I – Prose 









15
1. Walking Tours 

- 
R. L. Stevenson 





2. All About a Dog 

- 
A. G. Gardinar 





3. No Man is an Island 

- 
Minno Masani  
UNIT II - Short Stories 








15
1.
The Man Who Likes Dickens - 
Evelyn Waugh 

2.
Lamb to the Slaughter 
- 
Roald Dahl 

3.
Buck Hears the Call  
- 
Jack London 

UNIT III – Drama 









15
1. Selected Scenes from Shakespeare’s Plays – Book I, Emerald Publishers 

a)
Funeral Oration (Julius Caesar) 

b)
Trial for a Pound of Flesh (The Merchant of Venice) 

c)
Patterns of Love (As You Like It) 

UNIT IV  










15
1.
General Essay Writing & Group Discussion 

2.
Persuasive Writing and Role Play 


UNIT V 










15
1. Notice, Agenda, Minutes. 

Total: 75 Hours

Books Prescribed: 

1.
Invitation to English Prose – A. E. Varadarajan & S. Jagadisan, Orient Black Swan, Chennai
SOFT SKILLS – II
1. Presentation Skills

Elements of an effective presentation – structure of presentation – voice modulation – Audience analysis – Body language

2. Soft Skills

Time Management – Articulateness – Assertiveness – Stress management

3. Resume / Report preparation / Letter Writing

Structuring the resume / Report – Business letters – E-Mail Communication

4. Interview Skills

Kinds of Interviews – Required by Skills – Corporate Culture – Mock Interviews

5. 30 Frequently asked questions

BOOKS RECOMMENDED

BarunK.Mitra. Personality Development and soft skills. Oxford University Press. New Delhi. 2011.

S P Sharma. Personality Development. Pustaq Mahal. New Delhi. 2010.

Meenakshi Raman and Sangeetha Sharma. Technical Communication. Oxford University Press. New Delhi. 2009.

                                             DESIGN ETHICS AND AESTHETICS 

UNIT I  

INTRODUCTION  TO DESIGN ETHICS

Design Ethics -History of Design- Importance of Design- Role of ethics in Design- ethical and responsible design- Character and Personal Values-Integrity of Performance- Product Integrity- Design Values- Generating Design Values- Pong Design

UNIT II

DESIGN KNOWLEDGE

Principles of Design-Ethical Standards and the ultimate purpose of design-  Ethical History of Design-Understanding the role of the designer in Society- Types of design- Design skills- Ethical issued for designer-Communication Design Industrial/Product Design-

UNIT-III

INTRODUCTION TO AESTHETICS

Introduction to Aesthetics-Important of Aesthetics in Design-Define aesthetics - principles of aesthetics Aesthetics in Design - Role of Aesthetics in Product Design-Design for aesthetic pleasure- Aesthetics important in design.

UNIT 1V

ETHICS & AESTHETICS IN DESIGN

Importance of Ethics and Aesthetics- Difference between ethics and aesthetics- values of  ethics and aesthetics- principles of aesthetics and Ethics- Aesthetic and ethical evaluation of landscape - The aesthetic problems in the process of design activities- purpose of aesthetics

UNIT V

ROLE OF DESIGN AESTHETICS

The characteristics of design aesthetics- Difficulties of design aesthetics- scopes of design aesthetics- Modern design aesthetics- The aesthetic problems in the process of design activities- relationship between design aesthetics and modern design-Design for aesthetics- interactions of design variables and aesthetic properties.

REFERENCE BOOKS

1.Attfield, Judy. (1999). Utility Reassessed: The Role of Ethics in the Practice of Design. Manchester, England: Manchester University Press.

2.Findelli, Alain. (1994). "Ethics, Aesthetics, and Design." Design Issues 10(2)(Summer): 
3.Mitcham, Carl. (1995). "Ethics into Design." In Discovering Design: Explorations in Design Studies, eds. Richard Buchanan and Victor Margolin. Chicago: University of Chicago Press.

4."Responsible Design: Managing the Ethical Choices in the Design Process." (1991). Design Management Journal 2(4)(Fall): 6–84.

5.LG. Zhang, Aesthetics of art design (Shandong Education Press, Ji'nan, 2002) ,

6.XL. Wang, QX. Zhao, Design Theory. J. (2012)

CONCEPT ART

Course objective: Concept art will challenge each student in the skill of "World building" using drawings and paintings to create a fully fleshed, imaginary place and characters.  This subject will be self-driven in terms of ideas and specifics.

Course Outcome

At the end of the course, learners will be able to:
 CO1: have an in-depth knowledge about create character design.
CO2: acquire a significant knowledge of creatures Design.

CO3: have detailed understanding of Perspective drawings.  

CO4: have a thorough knowledge of Creating Environment.

CO5: acquire knowledge of the technique and procedure in Story Board.

UNIT I 
CHARACTER DESIGN                   




The study of different views of skeleton, movement of bones, front, back, side views of skeleton. Comparing muscle of male and female anatomy basic different of male anatomy, and female anatomy, muscle formations on skeleton, comparing feature, head, chest, hip, and pelvic , hand and elbow position, line difference of male and female. The study of complete animals and birds anatomy.

UNIT II 
CREATURE DESIGN                                                                                         

Creating original fantasy creatures. Writing backstories and narratives for creatures. Creating and develop creature worlds.Applying basic design solutions. Making character, creature, and environmental design choices. Understanding the history and development of creature design. Analyzing the merits and demerits of what makes a creature believable. Develop creations inspired by the history of life on this planet

UNIT III  
PERSPECTIVE DRAWING                                                                              

Perspective drawings,  Explain eye level line, vanishing line and vanishing point, teaching types of perspectives, one point perspective, two point perspective, and three point perspectives, study of perspective in buildings cape, learning inter cross measuring meatheads, applying all three perspective in basic geometrical shape, seascape, cityscape. 

UNIT IV 
CREATING ENVIRONMENT                                                                          

Studying historical landscapes, buildings. Creating fantasy world, landscapes. Creating futuristic architecture, landscapes, Weapons, and props. Creating architecture, landscapes. Weaponsand props for science fiction.   
UNIT V 
STORY BOARD                                                                                                  

Types of lay outs, concept and story developing, idea, script Foreground, Middle Ground and Background, Developing Drawing Skills, Shot, Angles, Building the Storyboard, study of Classic Film Examples. 

TEXT BOOKS:

1.Scott Robertson & Thomas Bertling, “How to Draw: Drawing and Sketching Objects and  

   Environments from Your Imagination”, Design Studio Pr, 2013

2.Sean Andrew Murray, “Sketching from the Imagination: Fantasy”, Publishing 3DTotal, 
   2014

REFERENCE BOOK:

1.Eliott J Lilly, “ Big Bad World of Concept Art for Video Games: An Insider's Guide for 

   Students”, Design Studio Press, 2015

3D ARCHITECTURE AND VISUALIZATION (Practical)
Objective: This course offers the knowledge of 3d Architectural modeling and visualization process and production phases. It gives insights into designs, 3d modeling, lighting, rendering, walkthrough and animation. Also, it gives practical knowledge about 3d architectural software tools and its applications.

Course Outcome
At the end of the course, students will be able to:
CO1: Understand the design process, composition, 2d plans, digital design tools, importing layouts and plans to 3d software tools 

CO2: Gain knowledge about the 3d architecture modeling, Polygon, Spline, Extending primitive objects, and interior-property modeling for commercial and residential area

CO3: An in-depth knowledge in the exterior-property modeling for commercial and residential area  
CO4: Understanding the materials, lightings, floor plans, 3d camera movements and video post

CO5: Attain complete knowledge and techniques in 3d animation-walkthrough, rendering, special effects, titling and project plan.    
Unit –I                                 

Introduction to Design



       12  

Design process, Architecture 2d plans, 3d architectural modeling tools, user interface of 3d software, importing 2d plans to 3d workspace. Basic shapes, Booleon options,   

Unit –II     


        Scope and structure of news                            
       12


Concept of news, Types of news, News values, Role and functions of news, Elements of news, Structure of news, Lead, Types of Lead, Headlines, News story, Body of the news story, Responsibilities of the press
Unit- III


        Reporting for print media       



       12
 
Reporting, Types, Reporting Judicial proceedings, Court and its powers and privileges with reference to press coverage, Precaustions in reporting, Crime Reporting: Covering public meetings, Sports Reporting: Science Reporting 

Unit- IV      


       News sources and agencies
                                           12
 

New sources, agencies, Types of news agencies, Structure of News agencies, Functions of news agencies, Government and private agencies, Agency services, subscription, cost & use, Press trust of India, United news of India, International news agencies.   

CREATIVE ADVERTISING

Course Description

This course introduces students to the fundamentals of advertising with historical background. Topics that are covered include: the evolution, environment and business of advertising; segmentation, targeting, and the marketing mix; communication and consumer behavior; account planning and research; the creative process; and media planning and buying. Additional emphasis is placed on platform specific advertising considerations for print, television, radio, and digital interactive media. Students will take on advertising agency roles during the semester to create Advertisement for any media.

Course Outcome 

· Students will be able to create an advertisement based on the nature of target audience effectively.

· Students will be able to understand the consumer behaviour and the role of marketing segmentation in creating creative advertising.

· Students will be aware of the current trends in the advertising world.

UNIT – 1 

Meaning – Definition of Advertising – Classification of Advertising – Features of Advertising - Role of Advertising – Marketing Role – Economic Role – Social Role – Communication Role – Importance of Advertising in the society – Criticism of Advertising.

UNIT – 2

Understanding Target Market and Target Audience – Marketing Mix – Promotion Mix - Market Segmentation –  Marketing Strategies – Sales Management Strategies – DAGMAR Approach in Advertising - Methods of online advertising – Pros and Cons of Online Ads - Integrated Marketing Communication - Evolution of Integrated Marketing Communication - Role of IMC – Tools and Planning Process.
UNIT – 3

Understanding the role of Advertising Agency – types – roles – selection of correct AD Agency – Analysis of Consumer Behaviour – Appeals used in Advertising – Brand Management – Ethical Issues in Advertising - The Advertising Standards Council of India (ASCI) - Forms of Ethical Violations – Media planning in advertising – Advertising Budget -F actors Influencing Budget Setting - Typical Spending Patterns - Common Budgeting Approaches.  

UNIT - 4

The anatomy of press ads - Advertising strategy-creative brief and creative strategy – Introduction Advertising Copy – Types - Copy Testing Methods; Visual Strategies - Developing a layout - Meaning and Definition of Copywriting, The Copywriter, Copywriting for Print, Copywriting guidelines, Radio Copywriting, TV Copywriting, Writing for the Web, Tips for writing good web content.

UNIT – 5

Conceptualization and Ideation,- Translation of ideas into campaigns - Visualization - Designing & Layout - Copy writing - Types of headlines -  body – copy - base lines - slogans, logos& trademarks. Typography - Writing styles – Scripting & Story board - advertising campaign-from conception to execution  - Guidelines for conducting and AD Campaign.

REFERENCE BOOKS 

1. Sandage, Fryburger and Rotzoll (l996) Advertising Theory and Practice. AAITBS Publishers.

2. Stansfied, Richard: Advertising Managers Handbook. UBBSPD Publications. Third

Edition

3. Advertising Handbook: A Reference Annuakon Press TV, Radio and Outdoor Advertising. Different Years ATLANTIS Publications

4. Mohan: Advertising Management: Concepts and Cases. Tata McGraw- Hill

5. Jewler, E (1998): Creative Strategy in Advertising. Thomson Learning

6. Valladares A. June, (2000) The Craft of Copy writing, Response Books, New Delhi.

UX and UI
 Unit 1 - User Research and Design
Basics on prototype UI design tools-Designing to Address a Problem w/o Solution Ideas- Common Elements -User Research Methods - Ideation and Idea Selection-design UI using graphic editing tools – Competitor analysis – User Cantered Analysis – Data Analysis –Attributes, Goals, Perspectives and Pain points 

Unit 2 -Sketching Wireframe and Prototype
Low Fidelity Sketching – Paper Prototype - prototyping tool user interface- creating saving and opening a new file- setting up art board – text formatting - adjusting the layers for tablet and mobile phones - Import and Crop photos – importing vector graphics, colour swatches, shadows and character styles – repeat grids – Turning design into clickable prototype: linking between output, creating and preparing the prototype background blur, export asset for web

Unit 3 -Visual Elements of UI Design

Creating Storyboards – Product design – Layouts – typography – Iconography – Infographics – Branding Design – UK Kits and Image widgets

Unit 4- Web Design: Wireframes to Prototypes
Website template Design - Wire framing & Storyboarding - Flow Chat – User map – User Needs and its Goals- Elements and widgets – Screen Design and Layouts- Testing the layouts - Usability Testing – Types and Process 

Unit 5 -Basics of Adobe Dreamweaver
Introduction to Dreamweaver- Dreamweaver workspace - create, save, open and preview web pages – add text hyperlink, meta tags, images and graphics to the pages- adding buttons to web pages - importing audio and video files - creating online forms – using templates - UX Deliverables and its process
Suggested Readings: 
· Adobe Dreamweaver CC Classroom in a Book (2018 Release) by James J. Maivald

· A Project Guide to UX Design: For User Experience Designers in the Field Or in the Making by Carolyn Chandler and Russ Unger

· Web Design with HTML, CSS, JavaScript and JQuery Set by Jon Duckett

Project - I
Creative media management

Course Objective:

Students will be able to describe the structure and functions of media houses. They can understand the economics of media organisation. They will get the knowledge on the set up and practices ofmedia organizations, industries, and they understand the vital role that media play in the production of news, information, and entertainment in a democratic society.

Unit I Media Concepts

Key Concepts Relating to Mass media -Types of Media -Functions of Media Organization –Natureand Structure of Media Organizations - Sources of Information for Media - Media Organization andDesign - Types of Media Organisation: Government Media, PrivateMedia &amp; NGO’s Media – Mediaas Business and Social Institution -Media Entrepreneurship - Greiner’s Development Model of acompany.

Unit II Organizational Structure

Organizational Structures of Various Media Organization: TV, Radio, Newspapers, Magazines, Social Media and Advertising -Nature and Structure of Media Organizations -Organizational Behaviour: Group Behaviour - Innovation and Creativity - Culture of Organization -Production Houses -Employment Opportunities in Indian Media Industry - Industrial Revolution

Unit III Media sponsorship

Relationship between Industry and Media - Interdependence of media - Sponsorship

Patterns:Vertical and horizontal sponsorships on TV, Newspaper space selling - Advertising agencies and their functions - Ethical Considerations in Advertising -

Creativity - Advertising Standards Council of India (ASCI) -Advertising as source of revenue.

Unit IV Project planning

Economics of Media-Relationship between Supplier and Buyer -Revenue Models - Market Factors -Project Management in Media-Production Project Cycle (PPC), Management themes in productionProcess - Project Planning - Production Strategies - Risk and Impact Assessment, Pre-production,Production Team, Project Specification, Project work plan, Sources of Funds.

Unit V Media Strategies

Programming Strategies - Audience Rating-Analyzing Programming and Audience Trends -Marketing Programmes and Selling -Space and time - Project Management - media practices -Study of Management Practices in India.

TEXT BOOK: 

1. Alan B. Albarran. Sylvia M. Chan-Olmsted, Michael O. Wirth. (Ed.) Handbook of Media Managementand Economics, Routledge, New York, 2005.

2. James Redmond and Robert Trager. Balancing on the Wire: The Art of Managing Media Organizations,Atomic Dog, 2004.

3. Robert G. Picard. The Economics and Financing of Media Companies, Fordham University Press, 2002.

4. Block et al, Managing in the Media”, Focal Press, 2001.

 REFERENCE BOOKS: 

1.Hargie O, Dickson D,“Tourish Communication Skills for Effective Denis Management”, Palgrave Macmillan, India , 2015.

2. Dr. Sakthivel MurughanM, “Management Principles &amp; Practices”, New Age International Publishers, New Delhi, 2011. 

3. Gillian Doyle. Understanding Media Economics, Sage, London, 2002.Principles of Management

Digital Media Technology   



 3 2 0 4           

Course objective: Students will understand the importance of social media such as blog, twitter, instagram, facebook and watsup and their influence to society. And also students will grasp need for social media.

Course Outcome

At the end of the course, learners will be able to

CO1: Understand what social media is and how this new type of media and    communications technology influences
CO2:  Compare and contrast the purpose and features of different types of social media, including: blogs, social networks, wikis, and photo and video sharing sites.
CO3:  Have an in-depth knowledge about the technical aspects of television and satellites.

CO4:  A thorough knowledge of communication through mobile, by understanding the mobile communication pattern, various technologies in mobile, and mobile applications.

CO5:  Have a clear understanding of the elements of Broadcasting technology along with its process and other emerging technologies.

UNIT I 
Internet Mediation






15
Origins and characteristics of Internet mediated communication - contemporary issues of governance - control of internet mediated communication – the modes of content creation for online newspapers/blogs, online television and online radio - the convergent modes of mobile phone communication and email - the convergent modes of online social networks.

UNIT II
 Social Media and Communication                          

 15
Types of Social Media: Blog - Social Networks - Content Sharing Communities - Wikis - Tweeters - Book Marking - Podcasts, The evolution of Social Media - Attributes of Social Media - Impact of Social Media - Tools - Creating - Connecting - Managing Groups - Privacy and Security, Types of Blogs: Personal - Political - Business - Almost Media - Mainstream Media-Reading, Blogging Culture: Presence - Credibility - Identity - Reputation - Authority and Influence.
 
UNIT III
Mobile and Emergent Technologies                      

 15                                                         
Information technology: Computer storage - Computer networks - Internet streaming - Web Streaming - Audio and video streaming - Flash streaming - MP3 streaming (radio) - Peer to Peer distribution - Digital video broadcasting via satellite services to handhelds (DVB-SH) Technology - Geo-spatial technology, Wi-fi and Wi-Max - podcasting - i-Pod - Information superhighways - CDMA & GSM technology - mobile communication pattern - satellite telephony - 3G, 4G and 5G technology in mobile - Smartphone video telephony.

UNIT IV
Hacking, Ethics And Emerging Cultural Trends        


  15
IPR & Copyleft - Cyber Culture in Indian perspective: Ravi Sundaram’s Essay Recycling Modernity - Piracy Culture - debate over Plagiarism - The emerging idea of                   commons - Emerging derivative art forms like database cinema, mash up music and collage. 

UNIT V
Challenges in Social Media              
                          

15
Content - Advertising - Marketing - Limitations - Influence on individual & Society -  Social Media Audience: Behaviour - Trends - Users - Domains of application - Crowd Sourcing, Social Media & Organizations - Government & Diplomacy - Activism - Race - Class and Digital Divide.












Total: 75 Hrs
TEXTBOOKS: 

1. Graham Jones. A Broadcast Engineering Tutorial for Non-Engineers, Focal Press, 2005. 

2. Brian Winston. Media Technology and Society: A History from the Telegraph to the Internet, Rutledge, 2000.

REFERENCES:
1. New Media Handbook Media Practice. 

2. New Media Old Media A History and Theory Reader. 

3. McLuhan - Understanding Media - Extensions of Man. 

4. For a deeper theoretical understanding you could also refer to the 4 volume set ‘New       Media’ by Sage Publications.

5. Wardrip-Fruin & Nick Montfort (Lev Manovich) – The New Media Reader.

6. Schaffer, Neal (2013). Maximize Your Social. New Jersey: John Wiley & Sons.

Project - II 

        MEDIA INTERNSHIP 

 

0 0 0 2

For a period of one month (150 Hours of Work Experience), students will be attached to the media industry on an Internship basis, with the objective to expose them to actual situations and day to day functioning of the media industry. The interns will be exposed to the particular area of specialization already chosen. The faculty of the department in coordination will closely monitor progress of the interns with the guides in the media industry. 

A report and a viva voce will be complete the process of evaluation.

 Project reviews will be conducted during the internship project on regular intervals which would consist of.

 • Weekly Report 


• Presentation 

• Final Report 

• Submission of the presentation and final Report Presentation with the Aids and with works of the students.

 Viva through the presentation and subject knowledge.


 APPLIED PHOTOGRAPHY
Course Objective:                                                                                                                               

To make students to experience the art of photography. Photography record should contain at least 3 Photographs under each exercise. Each exercise should include all the necessary details (colour, exposure time, lens type etc.). Final practical examination will test student’s knowledge on photography (either as a viva or written exam or practical work on fundamentals of photography). 
Unit I

Basics of Applied Photography                                                                          13

This unit provides the students to explore various forms & Specializations in Photography (i) Agriculture -sports– Table top - Commercial – Architectural – Interior – Jewellery – People – Landscape – Seascape – Monumental – People – War (ii)  Scientific Application – Ultra – violet Photography – Infrared Photography – Forensic Photography (iii) Aerial Photography – Medical & Bio Medical Photography – Underwater Photography – Macro Photography – Micro Photography

Unit II  
Photo journalism                                                                                                  11

This unit makes the students to take photo based on (iv) Photo journalism – meaning of Photojournalism, History – Modern Photojournalism – Nature and Scope of Photojournalism (v) Photo Feature / Any social Issues like Environmental – Visual Awareness, Photographers as Social documentaries – FSA Photographers  (vi) Types of Photojournalism – Sports Photojournalism – War Photojournalism – Glamour Photojournalism – Spot News Photojournalism – Travel Photojournalism – Limitation in Photojournalism & Realistic Approach (vii) Editorial – Ethics – Editorial thinking Print media – Digital Technology – Digital Libraries – Electronic publishing – Digital Journals – Internet news paper

Unit III           Commercial Photography
                                                                                12

This unit allows the students to perform (viii) Fashion photography – overview – fashion concepts – Fashion photography ideology – fashion photography in Indian scenario – categories of fashion photography – beauty shots – portraits – Hair-make Up – fashion Photography equipment – Famous Indian fashion Photographers – Impact of Fashion photography on marketing  (ix) Product Photography – overview of Product Photography,- role in promotion of Products – Categorization of Product – Types of Lighting units – Accessories – Study of concepts – Props – backgrounds – Models – Location – Hiring of Studios, Equipment (x) Advertising Photography – Advertising agency – what advertising agency do - Advertising Approaches – Role of Photography in advertising – Planning – stage setting – Modelling – Uses and importance of Medium Format and Large Format Cameras  (xi) Event Photography – documenting the event – staging portraits pictures – shot plan – scene creation – use of props, backgrounds - Capturing candid moments 

Unit IV            Portrait                                                                                                                 12

This unit encourages the student to (x) portray humans and monuments effectively – Brief History – Putting the subjects at ease – Background and posing – Light arrangements – Lenses and exposure – Lighting and portraits – setting up studio – understanding marketplace needs – Working with challenging subjects like children and pets – Portraits on location – Editing your portraits – Assembling your portfolio – Developing an online presence – Breaking into professional photography

Unit V 
 Effects                                                                                                                   12

 This entity presents the students to do (xi) Silhouette - Special effects -  Freezing Movement – Panorama – 360 Panorama – Zoom Effect – Aperture Mask – Flour hair Flick – Light Painting – Little world – Mixing Ambient and Flash – Multiple exposure – Star Trails – Water Droplets - 












Total: 60 Hrs
TEXT BOOKS:
3. James Folts, Ronald P. Lovell, Jr. Fred Zwahlen “Hand Book of Photography” Thompson Delmar Learning; 6 edition, 2005.
4. Tom Aung, “Fundamentals of Photography: The Essential Handbook for Both Digital and Film Cameras”, Knopf (November 25, 2008)
REFERENCE BOOKS: 

3. Richard Zakia, Leatie Stroebel, “The encyclopedia of photography”, Focal Press – London, 

            3rd edition -1993. 

4. Ralph E Jacobson/Geoffrey G Attridge/Sidney F Ray, “The Manual of Photography”,  Focal Press,  9th Edition (2000). 

Pagination

Unit I

Pagination – Concept of broad sheets, tabloids and other formats – typography for legibility, harmony and white space; makeup versus design- Functions of newspaper design – Principles of artistic design – White space – Balance, contrast, proportion and unity – Editor as a lay out artist

Unit II

Principles of page make up, mechanics of dummy preparation, positioning, vertical and horizontal make ups – Flexibility - Various types of make ups- Modular make up – Dos and don’ts of a good lay out 

Unit III

Traditional and contemporary make up concepts – Revolution brought about by computer –

Freedom and potentials of D T P and computerized pagination 

Unit IV

Designing of different pages: front page, inside news pages, sports page, edit page –Concept of news package - Life style pages – Feature pages – Sunday pages – Supplement pages

Designing magazines – Cover designs

Unit V

Innovations and special effects in pages – wraparounds and skews – Photo cut outs – Close ups – Vignette – Mortises and insets – Screens and reverses – Display headlines – Info graphics – Colour and tone impacts – Cartoons and caricatures – Centre spreads and Jacket pages.

Books for Reference:
Floyd K. Baskette, The Art of Editing

Tim Harrower, The Newspaper Designer’s Handbook, McGraw Hill

Digital Art
WEB-DESIGING
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Objectives:

                     The objective is to learn the techniques of website creation through tools and utilize them. Students will know the process of using the tools for various digital outputs like website layout creation, static and dynamic webpages, using scripts for delivering small animations and attractive web pages , web hosting through server and creating their own web pages.  Thus enhancing the quality of digital web media.

Unit I-Interface, Scripting, usage of images 





12
HTML - HTML Basics: - Introduction to HTML elements-Basic tags- Attributes- -Creating HTML page- Formatting- HTML links- List types and its tags- Creating HTML tables- Adding pictures -HTML and page accessibility- Colors and background - Advance HTML - Use of Frames and Forms in web pages- Formatting web pages by using GIF- JPEG getting web and clip arts- Use of interlinks

Unit II-Planning and designing static web pages





12
Web designing - Designing and Planning Web Pages  - Creating Pages with HTML  -Working with Text -Formatting Web Pages with -Style Sheets  (CSS) -Working with Graphics  -Overall Site Design and -Management  -Web Authoring Tools- Uploading/FTP -Flash Enhancements- Incorporating/Embedding Video- Accessibility - Introduction to Dreamweaver- Properties Inspector and Panels- The Document Window- The Status Bar- The Document Toolbar- Coding Toolbar- Creating a Root Folder- Creating a Website with Frames- Rollovers and Other Image Trick- Drawing Image Maps- Designing with Cascading Style Sheets- 

Unit III-Dynamic web content , Scripting.






12
Basics of dynamics web designing – Action script 2.0- Movie clip animation with script-

Web animation in action script-  Basics of flash gaming script – Advanced flash action script 3.0.

 Unit IV-E-learning techniques 







12
 E – Learning - Basic E-learning Theory -Basic Graphics Theory -Basic graphics tools training using different software's -Basic sketching skills training -Tips N Tricks of fast creations- -Clients Specification Study -SB creation -Graphics Content creation-Media Rich Creation Techniques -Review Techniques -Final QA /Testing -Packaging techniques -Industry overview -Industry Exposure Visits 

Unit V-Web hosting & publishing 







12
Illustrations - Publishing website – Hosting portals – ERP in portals – Maintenance of Management Information System through websites – Creating Flash for E-learning – Interface designs
Text books

1. Modern Web Essentials Using JavaScript and HTML5,David Pitt, published May 2014.
2. Tablet Web Design Best Practices,Mobify,2013
Reference:

1. “Losing Our Religion: The Liberal Media's Attack”, S. E. Cupp, Rupa Release, Edition I, 2001

2. “Media Planning and Buying – Principles and Practice in the Indian Context”, by ArpitaMenon, MacMillan India Public Limited, First Edition, 2007
3.  Spring Into HTML and CSSAuthor: Molly E. Holzschlag [Emeritus]Publisher: Addison-Wesley Professional

Total : 60 hours
MOTION GRAPHICS-I
UNIT I - Introduction

Fundamentals of 2D Animation – Understanding of Animation Production Pipeline - Principles of Animation – Essential Parameters – Tools and Techniques 

UNIT II - Typography

Introduction to Typography – Fundamentals of Key frame Animation –  Intro’s and Outro’s –Choosing the styles and Fonts – How to set the parameters for Typography – Kinetic Typography – Colors and its importance in typography – Adding beauty for the text using cut color, Scale, Position and Rotation

UNIT III – Illustration

Creating Vector Info graphics – Background Scene Creation, Cartooning, Head types, Cartoon eyes, Cartoon noses, Cartoon mouths, Cartoon ears, Hands and feet, Body types and proportions, Developing a cartoon character out of an object, Various action poses of a cartoon character

UNIT IV – Info Graphics

Explore the Timeline and its uses  - How to animate info graphics using Ease in Ease out techniques – Layer Optimization – Adjustment Layer and its benefits – Usage of Graph Editor in Animation – White Board Animation -  Puppet Pin Animation – Rigging animation for characters

UNIT V -  Character Animation

Scene Creation and background animation – Layer Compositing – Color and Light Techniques to match the foreground and background - Audio, Video Editing – Final Rendering and Output Types

REFERENCE BOOKS:

1.  Pakhira Malay K, "Computer Graphics, Multimedia and Animation", Second Edition, PHI, 

     2010.

2. Preston Blair, "Cartooning: Animation 1 with Preston Blair: Learn to animate cartoons step by step Walter T. Foster, 2003

3. Von Glitschka, "Vector Basic Training: Vector Basic Training: A Systematic Creative  Process for Building Precision Vector Artwork", New Riders, 2011.

4.  Sheila Graber, "Animation: A Handy Guide", Barron Publication, 2009.

WEB-PUBLISHING 
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Course Description

This course covers basic web technology and web site development using XHTML, XML and cascading style sheets. Web site design is covered in depth. Students will complete a personal homepage on a UC network and a major Web site design project.

Course Objectives

· To learn how to develop Web pages and sites using XHTML.

· To learn the fundamentals of Web site design.

· To understand and apply problem solving techniques and algorithms.

· To understand important components of XHTML documents.

· To learn and successfully demonstrate the ability to use several languages to create a useful Web site.

· To be able to fully explain and briefly create a Cascading Style Sheets (CSS)

Unit 1

Course Overview, Intro to HTML, HTML & CSS, IDs, Classes, div Tag, CSS Float, Page Layouts, Tables, Forms, Compound CSS Selectors, Display, Pseudo-Classes, Fonts, Position Property, Meta Tags, Responsive Web Design

Unit II

Iframes, Media Tags, Transitions, Transformations, JavaScript Plugins,CSS Sprites, Accessibility, Intro to CSS Frameworks, Bootstrap, Domain Names, Web Hosting.

Text books

3. Modern Web Essentials Using JavaScript and HTML5, David Pitt, published May 2014.
Reference:

4. “Losing Our Religion: The Liberal Media's Attack”, S. E. Cupp, Rupa Release, Edition I, 2001

5. “Media Planning and Buying – Principles and Practice in the Indian Context”, by ArpitaMenon, MacMillan India Public Limited, First Edition, 2007

Motion Graphics II
Story Board
ENVIRONMENTAL STUDIES
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Course Objective:This course provides knowledge on various environmental resources and issues facing the world. It deals with natural resources, eco system, biodiversity and environmental pollution.
UNIT I

INTRODUCTION





        06

The multidisciplinary nature of Environment of studies – Definition - Scope and Importance - Need for Public Awareness.
UNIT II

NATURAL RESOURCES



                     06

Natural resources and associated problem - Renewable and Non- Renewable resources: -Forest Resources-Mineral Resources-Food Resources, Energy Resources.Land Resources: Role of an individual in conservation of natural resources-Equitable use of resources of sustainable lifestyles.
UNIT III

 ECO SYSTEM





        06

Concepts of an Ecosystem - Structure and Functions of an Ecosystem - Procedures, Consumers and Decomposers - Energy flow in the ecosystem - Food chains, Food webs and ecological pyramids - Introduction, types, Characteristics features - Structures and functions of the following ecosystem: Forest ecosystem, Grass land ecosystem, Desert ecosystem, Aquatic ecosystem.
UNIT IV
Biodiversity and Its Conservation



     06 

Introduction - Definition, genetic, species and ecosystem diversity - Bio-geographical classification of India - Value of Bio-diversity - Bio-diversity at global, National and Local levels - India s a mega-diversity nation - Hot-Spots of diversity - Threats to diversity: Habitats loss, poaching of Wild life, man wild life conflicts - Endangered and Endemic species of India In-Situ conversation of Bio-diversity.
UNIT V
Environmental Pollution and Human Rights

        06

 Definition - Causes, effects and control measures of : Air pollution, Water pollution, Soil pollution, Marine pollution, Noise pollution, Thermal pollution, Nuclear pollution - Soil pollution management: Causes, effects and control measures of urban and industrial wastes - Role of an individual in prevention of pollution - Pollution – Case studies -Disaster Management – Flood, earthquakes, cyclone of landslides Environment and human health - Human rights - Value education - HIV/AIDS - Women and child welfare - Role of information technology in Environment and Human health - Case study
.











Total: 30 Hrs
TEXT BOOK:

1.Environmental studies by Dr. Shradha sinha, Dr.Manisha shukula, Dr. Ranjana Shukla
REFERENCE BOOK:

1. Environmental studies by Dr. N. Arumugam, Prof.V. Kumaresan, Thangamani & Shyamala Thangamani.
NATIONAL SERVICE SCHEME
II
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Course objective: In this course, students will be provided knowledge and skills in dealing with environmental issues, disastermanagement, project cycle management and so on.

UNIT I   

ENVIRONMENT ISSUES 





06 Environment conservation, enrichment and Sustainability - Climate change - Waste management -Natural resource management - (Rain water harvesting, energy conservation, waste land development, soil conservations and afforestation).
UNIT II   

DISASTER MANAGEMENT 




06 Introduction to Disaster Management, classification of disasters - Role of youth in Disaster Management, hazards and disasters, dimension and typology of disasters, public health and disasters.
UNIT III   

 PROJECT CYCLE MANAGEMENT



06 Project planning - 
Project implementation - Project monitoring
 - Project evaluation: impact assessment.
UNIT IV 

 DOCUMENTATION AND REPORTING


06 Collection and analysis of date - Preparation of documentation/reports
 - Dissemination of documents/reports.
UNIT V 

 PROJECT WORK/ PRACTICAL




06 Workshops/seminars on personality development and improvement of communication skills.

Total: 30 Hrs
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